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panning advertising so hard have au- 
thorized the EHFA to spend $1,000,- 
advertising. The brick was 
wrapped in a bouquet. 


ooo tor 


v v v 
ADVERTISING AGE says that new 
furniture designs include’ beds 
equipped with radio sets. They are 
especially recommended to ladies 
whose husbands snore inharmoni- 
ously. 


7, 

Lawson Little, who won the Brit- 
ish amateur, is advertised as a user 
of Bobby Jones golf clubs. But more 
important is the fact that he plays 
them like Bobby Jones. 


ae i 
Bayer’s Aspirin has intimated that 
dealers who refuse to maintain prices 
will not be supplied. Chiseling 
tradesmen can take their headaches 
elsewhere. 
> FF 
W. L. Schaeffer says a new broom 
sweeps clean, but the old one knows 
where the dirt is. 


vgy¥eeesgy 
Price-fixing is regarded by some 
of the printers as the answer to 
prayer. The others got the answer a 
long time ago with the aid of a little 
advertising. 
vvy 
“Wilson, That’s All,” used to be an 
adequate advertising message fer the 
pre-prohibition drinkers, but that’s 
all for Wilson if they don’t tell the 
whole story now. 


v v v 
Roosevelt is said to be will- 
ing to broadcast for $500 a minute. 
And there are plenty of other women 


who would willingly pay $500 a min- 
ute tor the privilege 
- | 
Phil Baker told the A. N. A. ban- 


queteers the other night that it was 
the first time he had ever addressed 
an audience of Baron Munchausens. 
There were no circulation men pres- 
ent, so everybody just laughed. 
7, F v 

Mary Smith, says Physical 
has personal problems. The 


Miss 
Culture, 


chief one is the age-old problem of 
setting her name changed to Mrs. 
John Jones. 

v v v 


The 
ad for 


Sea 


‘Bawl Street Journal’ ran an 
Dillinger, Read & Co. This 
lis to have been meant as a das- 
'ardly attack on the reputation of 
one of Indiana's favorite sons. 


v v v 
Amos ‘n’ Andy are taking their 
lirst vacation from radio in eight 
oles \nd the public is getting— 
Sut you say it. 
v y F 
_ The NRA has decided to withdraw 
"S prohibition of premiums. The 
“istoher may now have a little 
Sugar in his coffee. 
: > * v 
Pinca (| Electric is giving away 
‘aS a means of getting women 
interested in vacuum _ cleaners. 
“rhe the straws which show 
ao Vay the trade wind is blow- 
ing 
; v af - 
P is advertising that conserva- 
< women now tint their nails in 
“cents-a-dance shades. This is 
hcg year for that—some conserva- 
sitver atesmen are advocating free 
Copy Cups. 


TVA APPLIANCE 
PROGRAM GROWS 


Dealers See Many Evils in 
Government Plans 


Knoxville, Tenn., June 7.—AI- 
though the Tennessee Valley Author- 
ity and the Electric Home and Farm 
Authority, its financing unit, have 
emphasized their policy of distribut- 
ing electrical appliances through 
established trade channels, investiga- 
tions by ADVERTISING AGE indicate 
that the established trade is far from 
enthusiastic about this phase of the 
new deal. 

Objections are based on the fact 
that distributors are practically 
eliminated from the picture, and that 
retail dealers are given such a nar- 
row margin of profit that many of 
them are quoted as planning to “nail 
the samples to the floor.” The result 
may be either the development of a 
great many dealers who have not 
been in the business before and will 
handle TVA _ refrigerators, ranges 
and water heaters as a side-line, or 
even the intervention of the EHFA 
as a distributing agent itself. 


-) “Whike most manufacturers have 


not warmed to the idea of making 
refrigerators and ranges to sell at 
$75, which is about the figure in- 
sisted on by David Lilienthal, in 
charge of merchandising operations, 
and while electric utilities in most 
cases are reported to feel that TVA 
rates are too low for profitable oper- 
ations, even when the cost of Muscle 


Shoals juice is taken into account, 
the real kick is coming from dis- 
tributors and dealers. 


Normal Margins Upset 


The normal margin of the distribu- 
tor in the electrical field is 15 per 
cent; of the retailer, 40 per cent. 
The TVA plan does not contemplate 
the inclusion of the distributor at all, 
as margins for this service are fixed 
at 2% per cent to zero, while the 
dealer margin is 18 per cent. 

Established dealers insist that 40 
per cent is not excessive as a retail 
margin, in view of the sales and serv- 
ice expense involved. And in view 
of the cheaper character of the TVA 
appliances, they expect that service 
charges will be more rather than 
less. So the prospect of grossing 
$13.50 on a refrigerator which will 
require four years’ service — the 
period covered by the financing oper- 
ation, for which the dealer assumes 
the ultimate risk—-does not appeal to 
business men who expect to stay in 
business. 

The TVA is regarded as having a 
much stronger position with the utili- 
ties than with the dealers, and may 
be able to get distribution on a suffi- 
ciently large scale through them. 
The utilities are interested chiefly in 
the load, and although TVA rates are 
very much lower than those in effect 
heretofore, the companies may feel 
that they can make some money, pro- 
vided they can sell enough of the 
cheap appliances to the townspeople 
and country people of this territory. 


Gas Companies Worried 


One phase of the situation which 
is attracting attention is the posi- 
tion of the gas companies. A num- 
ber of conferences have been held in 
this territory recently by executives 
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A. N. A. Advises Publishers 


A. N. A. OFFICERS SNAPPED BETWEEN SESSIONS 


Advertising Agency Compen- 
Sation Study Also in 
Spotlight 


Chicago, June 7.—A resolution urg- 
ing publishers to eliminate forced 
circulations shared the spotlight 
with a report on the progress of the 
study on advertising agency com- 
pensation as the Association of Na- 
tional Advertisers held its 25th semi- 
annual meeting in Chicago Monday 
and Tuesday. The convention held 
over to Wednesday to give the dis- 
tinguished visitors an opportunity to 
visit A Century of Progress, where 
they were honored guests. 

While the A. N. A. has expressed 
its opposition to forced circulation 
on previous occasions, its attitude is 
given new point by rising publishing 
costs, which threaten to result in 
general rate increases. 


The Official 


The association’s official statement 
on this score said: 

“The apparent continued forcing 
of publication circulation as_ evi- 
denced by a comparison of news- 
stand sales with sw scription sales, 
is looked upon with keen disfavor 
by members of this association. Sta- 
tistics show that while newsstand 
sales have fallen almost in exact 
proportion with commodity prices, 
sales through other sources have in- 
creased in reverse ratio. The only 
reason possible for this is that arti- 
ficial forcing has been and is still 
being practiced. 

“The members of the association 
prefer to pay a reasonable increase 
per thousand on a lowered volume of 
circulation rather than to support 
circulation practices which they be- 
lieve to be unsound. 

“With full appreciation of the in- 
creased costs of publishers, we are of 
the very strong opinion that these 
increases should be met in whole or 
in part by eliminating the excessive 
cost of obtaining circulation. Until 
this is done—until this forced circu- 
lation which is of questionable ben- 
efit to the advertiser is eliminated— 
any attempt on the part of publishers 
generally to increase their rates is 
felt to be unwarranted.” 


Statement 


The statement pointed out that ad- 


vertisers have a common cause with 


publishers. 


WP gs Seuext 


Rannnee 


sa 


Lee H. Bristol, director, Allyn Melntire, president, Stuart Peabody, 
chairman, and Paul West, managing director, caught by the 'Adver- 
wong ad cameraman. 


“There is just so much money to 
be spent,” said the document. “In- 
creasing the cost of space will 
merely result in a decrease in the 
space used, which will not benefit 
the publisher and which will be 
detrimental to the advertiser.” 

Members, according to this state- 
ment, agreed to discuss the problem 
individually with publishers at the 
earliest opportunity. 

The report on the progress of the 
study on advertising agency com- 
pensation was made to the semi-an- 
nual gathering by Lee H. Bristol, 
vice-president of the Bristol-Myers 
Company, New York, tormer  presi- 
dent of the A. N. A., and by Albert 
KE. Haase, former managing director. 
Mr. Bristol spoke as chairman of 
the board of trustees for the study 
and Mr. Haase as director of the 
research. 

The opinion was expressed by Mr. 
Bristol that the final study would 


Last Minute News Flashes 


Establish Assessment Under Newpaper Code 


Washington, D. C., 


June 8.—Approval of the budget for and the basis 


of contribution to the newspaper code was announced by NRA. The base 


charge will be $15 for each newspaper, 


The maximum for 
signed by Hugh S. 


any newspaper, 
Johnson. 


however, 


plus $3 per thousand of circulation. 
will be $3,000. The order was 


James Keeley, Famous Promotion Man, Dead 


Chicago, June 8.—James Keeley, 


former newspaper publisher, and more 
recently vice-president of the Pullman Company, 
at his home here following a cerebral hemorrhage. 


Chicago, died yesterday 
The 66-year old editor 


was credited with originating the Pullman Company’s plan of selling con- 


venience goods in its cars. 


Republic Steel Corporation Promotes Hamaker 

Youngstown, O., June 8.—L. S. Hamaker, sales promotion manager of 
Republic Steel Corporation, has been promoted to vice-president and gen- 
eral manager of Berger Manufacturing Company, Canton, O., wholly-owned 


subsidiary of Republic. 


in all probability be ready for re- 
lease to members of the A. N. A. and 
to all other interested parties before 
the annual convention in November. 

“The great strength and value of 
this study,” said Mr. Bristol, “will 
lie in its fairness to all parties con- 
cerned—advertising medium and ad- 
vertising agent, as well as advertiser. 
In fact, I would not be surprised to 
find that in the long run this study 
will be of greatest value to the adver- 
tising agent. It will assuredly give 
him an inventory of the practices of 
compensation followed in his busi- 
ness and the first complete legal re- 
view of his legal status and of his 
relationship with advertiser and ad- 
vertising medium.” 

Mr. Bristol emphasized the point 
that this study is being carried on, 
not in any effort to eliminate adver- 
tising agencies, but rather for the 
purpose of strengthening the agency 
as an institution—‘making it more 
useful and more usable by eliminat- 
ing controversy through disseminat- 
ing factual information.” 


Wide Field of Service Seen 


“We believe there is a wider hori- 
zon ahead for the agency,” he con- 
tinued, “that their future is greater 
than their past—that their past 
efforts in making advertising profit- 
able are puny compared to what they 
can do in the future to make it more 
productive and therefore more profit- 
able for themselves and for adver- 
tising mediums, and to get adver- 
tised products to consumers at the 
lowest possible price.” 

Mr. Bristol’s views were heartily 
supported by the two other members 
of the board of trustees: Allyn B. 
McIntire, vice-president of the Pep- 
perell Manufacturing Company, Bos- 
ton, and president of the A. N. A., 
and Stuart Peabody, director of re- 
search and advertising of the Borden 
Company, New York, and chairman 
of the A. N. A. board. They also won 
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the general approval of the member- \times dangerous, process of burn, like a little recognition has been cap-| essential in formulating any plan of 
ship. blister and peel. FIT PROMOTION italized in the promotions of Cannon | promotional operation. One is an jp. 
For the first time in recent years,| Copy of abort 200 lines is running Mills, Inc., New York, Daniel F. Sul-| timate knowledge of the retailer him. 
the A. N. A. confined attendance at|in New York and Chicago metropoli- livan, advertising manager, told the| self, the other is an understanding 
all sessions to members. Guente | tan newspapers. The product is Association of National Advertisers|of the type of people who are hig 
were present only at the semi-annual | new, having been unadvertised last in an interesting address Tuesday | customers. 
dinner Tuesday night. year, though some direct selling was | morning. This company’s towel vol- “As for the big city stores, most of 
ie nate | done then. ume represents 65 per cent of|us know that operations carried oy 
- ~ e | The advertising emphasizes the CANNON SYSTEM America’s total production. in them must be tailor-made. Their 
m Begin New Drive fact that the vegetable oil contains a This sympathetic feeling toward| Pace is so fast, their departmenta| 
ey Sun screen which keeps the worst rd the men responsible for stimulating | 424 window display standards 80 
On Sun Tan Oil of the sun’s rays away from the skin. ® interest in the offerings of depart- high, their thinking 80 competitive 
|Its makers, “sunburn specialists” | W@W York and Main Street ment stores is part of the philosophy | that what is promotional food for 
_—— /who produce Unguentine, claim that | ef Cannon Mills—that Cannon prod-|°ne is poison for his competitor 
New Yerk. June 7.—With the|no other sun preparations contain Are Far Apart ucts are only half sold when the | across the street. 
opening of the outdoor bathing|the ingredient which produces the store is stocked and that the second The other type of big store Is the 
season, The Norwich Pharmacal| screen effect in their oil. They also and most important part of the Can-|0ne on Main Street, comprising 95 
Company is doing its first advertis-| say that of all known creams for the} Chicago, June 7.—The obvious, but|non program is to help retailers | Per cent of Cannon retailers. Most 
ing of a sun tan oil, enabling sun-| purpose, none has the effect of oil. | generally ignored fact that depart- | move goods from their shelves. — of us in the advertising business are 
R lovers to acquire an even coat of | Lawrence C. Gumbinner is in| ment store advertising managers and “Proceeding from this basic idea,” handicapped with the New York-big 
tan without the uncomfortable, some-| charge of the campaign. display managers are human and/said Mr. Sullivan, “two things are | City complex. Most of us, too, had 
our early training in advertising jp 
= - 2 —— ee . — the 20’s when the main objectives 
seemed to be to high-hat Main Stree; 
or make it over in the pattern of 
the smart magazines. 

“These are the wrong approaches 
to Main Street audiences and if they 
were wrong a decade ago, they are tep 
times as wrong today. Give Main 
Street exactly what it wants and give 
it with the best of your ability. [f 
you have ever lived west of West. 


your”® 
DVERTISING 7 


Chicago is host to the nation and to the world. The 1934 World's Fair, now 
in its second week, has far surpassed the attendance record of the 1933 show, 
which substantiates the early prediction that this exposition will far surpass all 
World's Fairs throughout the world. 


The time is now, the place is Chicago, the medium is Outdoor Advertising— 
the only local form of promotion that will reach all the visitors and resident 
population at the single cost of local coverage—be- 
cause crowds upon the street, no matter where they 
live or what their local reading habits might be, rep- 
resent circulation only to the medium of Outdoor 
Advertising. 


Our complete story in a moving picture is now ready 
for showing—ask to see it. 


(General Outdoor Advertising Co. ) 


a 


Chicago, Ill. 515 South Loomis Street 


Branches in 39 Cities. 


chester you realize that Main Street 
likes the obvious. It is not inter. 
ested in the exotic offshoots of the 
Paris boulevards or the continent. It 
likes plain American things like ham 
and eggs or a Dillinger shooting.” 


Interest the Personnel 


Thus the task of the advertising 
man is clear-cut, he deduced. Main 
Street wants glamor. In addition, 
promotion programs fitted to Main 
Street should be simple. To meet 
these requisites, promotion material 
should be sent to arrive on time and 
in good condition. Finally, the na 
tional advertiser should strive to 
make his promotions interesting to 
the store personnel as well as the 
public. 

“Give the store’s advertising man- 
ager complete information about the 
promotion in all of its details,” urged 


play manager. With every Cannon 
promotion usually goes a $500 prize 
for the best window on Cannon proé- 
ucts. The display manager is allowed 
$2 for every window submitted in 
the Cannon contest. Not only the 
prize-winning windows, but their 
creators are accorded publicity. 
“What has perhaps done more than 
any other thing to secure the cooper 
ation of display managers for Can 
non Mills has been the distribution 
to department store presidents and 
other important executives of a book 
called ‘Good Windows.’ This not only 
shows photographs of all prize-wit- 
ning windows, but pictures and biog 
raphies of the men back of them.” 


“A Word of Praise” 


Emphasizing the human side of 
business, Mr. Sullivan said a word 0 
praise to a buyer who has done al 
outstanding job, a note to an adver 
tising manager whose local copy bas 
registered with him, or a line to 4 
window man whose display has ¢ré 
ated attention, are of incalculable 
value both to the promotion depart 
ment and the eompany it represents. 

The recently concluded Cannon 
Cotton Week promotion was adver: 
tised in trade papers and direct mail 
six weeks in advance. Four-col0? 
photographs were utilized. The '™ 
sult was that 904 stores asked for the 
promotion material and 904 used 

Though only two weeks have 
elapsed since conclusion of the wd 
motion, more than 250 photographs 
have been received, besides forty veh 
ters from buyers saying the eve” 
helped sell more goods than they b* 
lieved possible. 


Stays Board Order 


Gen. Johnson has issued an 
staying for a period of 21 days fre" 
May 29 the order of May 28 sage 
ing for additional members 0? pe 
newspaper industrial board create’ 
under the code for the daily ne™ 
paper publishing business. 


order 
rom 


Anderson in New York 


A. G. Anderson, formerly advert 
ing manager of the Crittall Caseme 
Window Company, Detroit, has bee? 
appointed sales promotion manage 
for the 1457 Broadway Corporation 


New York. 
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Government Merchandising in the 
Tennessee Valley 


Business men have long realized | the expenditure of $1,000,000 will be 
in| released in TVA territory, preaching 
establish-| the 


merchandising, 
involves the 
ment of a sales plan which will pro- 


that successful 


most Cases, 


vide a reasonable profit for all of the} 


factors required for its 
And the method of distribution 
which that the merchants 
who must stock, sell and finance the 
movement of the product to the con- 
sumer will do so without a profit or 
at a loss is obviously foredoomed to 
failure. 

However, the advent of the United 
States government into the electrical 
appliance business in the Tennessee 


operation. 


assumes 


Valley has been accompanied by mer- 
¢handising plans which no independ- 
would have 

Wholesale 
practically  elim- 
inated, since little or no margin has 
been provided for them; and retail- 
ers are asked to sell the electrical 


ent business enterprise 
the temerity to suggest. 
distributors are 


products—thus far including refrig- 
erators, ranges and water heaters— 
at a gross margin well below the 
average cost of doing business. 

The TVA and its financing unit, 
KHEA, have told the manufacturers 
the prices at which they must make 
the equipment; they have let the 
utilities understand the limit of rates 
to be charged consumers for electric 
current, and now the = distribution 
set-up has been established on a basis 
which means that nobody will make 
money on the sale of the goods, but 
plenty of people lose 
Yet the 


tion of the new deal assert with con- 


may money. 


representatives of this see- 


fidence that established trade chan- 


will be employed for the dis- 
tribution of the merchandise. 


ADVERTISING AGE is informed that 


nels 


an advertising campaign 


Freedom of the Press for Advertisers 


Col. Robert) R. 


gave advertisers something to think 


about 


of National Advertisers at its dinner 
last Tuesday evening that the consti- 
tutional guarantees of freedom of the 


press apply 


vertiser as the publisher, and protect 


McCormick, editor 
and publisher of the Chicago Tribune, 


when he told the Association 


| 
| 


| 
| 


| 


| sary 


| 


involving | 


just as much to the ad- 


him in the use of the press for the 


circulation of his messages. 


This does not mean license to print 


anything he may 


care to offer, but | 


freedom to publish subject to all of 


the laws which protect the public 


trom fraud and 


But the 


misrepresentation 


ability to print, 


with full 


responsibility for what he chooses to 


say to the public by 


means of the 


printed word, represents just as vital 


a right of the advertiser as the pub-| function of advertising. 


"I'm expecting a decis 


ion on a big deal—everybody keep your 


desirability of electrical ap- 
pliances for the home, and showing 
the advantages and conveniences of 


products bearing the TVA label. It 


is doubtful if this will 


be confined 


advertising 


merely to factual de- 


S. Roland Hall Airs 


Views on Copy Cleansing 

To the Editor: Your leading edi- 
torial in the issue of May 26 deserves 
commendation. Here’s mine! 


scriptions of the appliances, as so 
many new dealers have asserted that 
advertising should be; but that is 
beside the point. 


In spite of the advertising, which But of course advertising practice 


must eventually, if not now, go con- 
siderably farther than reform in its 


will no doubt stimulate the desire of 


consumers to possess electrical con- 


veniences, and in spite of the attrac-| “public relations,” if it is to com- 
tive terms on which the appliances| mand the confidence of the general 
will be sold, we doubt if the estab-| executives of the business world. 
lished trade channels will move a|Admittedly, correction of naughty 
very large volume of goods. The and misleading copy is of paramount 


importance—but it 
story. 


plan has so little in it to appeal to isn’t the whole 
the normal interests of the 
merchant distribution I attach carbon of a letter I ad- 
dressed some months ago to editorial 
acquaintances connected with = an- 
other business magazine. No, I didn’t 
mail it, but merely wrote it for my 
own amusement. Am told that such 
“communications” often make the 

editorial boys squirm; they usually 
calculated to do enormous damage t0 | fag) ike publishing frank comment 
another gas. | but the “box office” is likely to bark 


selfish 
that 
through public utilities, through new 
types of outlets or through the EHFA 
itself, would seem to be almost neces- 
if the 
volume are to be reached. 


forced 


objectives in terms of 


This TVA campaign, by the way, is 


established industry, 


The gas companies and the gas 


appliance manufacturers 


antiquated and silly advertising prac- 
tice; 
electrical ap-! heart. 
pliances exclusively, and to provide | 


| 
apparently 


ave not been considered in setting and so sometimes I 


up a program to sell 


Federal money for financing their | 


congratulate you on the = ar- 
“Let's Face the Music,” ‘Ad- 


Just what will these com-| — I 
panies do to protect ticles, 


purchase. 
their interests, 


1 indeed t ure their continued | vertising Needs Cleaning from 
i aee ass re elr co > | ve : 9 e 
- sedninaias — ' ; ; Within,” ete. Keep up the good 
}existence, in the face of the on-| work. More power to you. 

oe = . - gantks ara ? | - F ¢ : 
slaught of the social planners’ But the job can’t stop with just 


marketing and 
watch the Tennessee 


For new ideas in spanking the naughty advertisers 
and fixing up improper copy—im- 
| portant as that part of the house- 
| cleaning process is. 


Suppose the 


merchandising, 
Valley. 


advertisers those 
|} Who still have the humble honor of 
| paying all of the final bills of ad- 
| vertising—fall into line. Are the 
| practitioners in the advertising 
| business—that large group. with 
something of one kind or another 
to sell to advertisers—willing to get 
down to business and help fix up 
the many weaknesses in advertis- 
| ing practice? 


Col. McCormick, 
chairman of the committee on free- 


lisher. who as 


American 
| Newspaper Publishers’ Association, is 


dom of the press of the 

Won't the practitioners prefer to 
- ‘ ‘pede. see the Grand and Glorious Propa- 
thanks of advertisers for reminding | ganda for Advertising per se goon? 
‘them of this constitutional guaran-| Won’t they continue their shallow 
tee. reasoning that all advertising is 
investment—that advertising is the 
infallible cure for everything—that 
it never, never fails and that the 
few recorded failures in advertising 
campaigns have always been due 
to the dumbness of the stupid user 
j of advertising—-that advertising is 
might a process,” the price of 


un expert on this subject, earned the 


Practically speaking, freedom of | 
the press tor advertisers should be 
regarded as a right 
| be defended 


which needs to 
through | 
the establishment of effective regu- 
lation of advertising which 
defraud. If publishers 
| provide such safeguards, which would 
| be welcomed both by advertisers and 
\the public, freedom of the 
could be made an 
against 
legislation 


against abuse 


| 
| mislead or 


a “selling 
which can always properly advance 
but can never, oh never, be properly 
reduced—that the hallowed agency 
commission may never have any 
flexibility to meet the varying con- 
ditions with advertisers—that 
newspapers may always continue to 
ask national advertisers an unrea- 
sonable differential over the price 
asked local advertisers for the same 


press 
impregnable de- 
unjust and onerous 
which would impair the 


| 
| fense 


| 
| 


at anything suggesting cleaning up| 


have a 


| gentlemen 


| 


amount of space used in the same 
way? 

I'm a bit doubtful, even after four 
lean years, if the practitioners have 
the courage to face these and other 
live issues squarely—to see all of 
the Forbidden Topics discussed 
freely. They may elect to keep 
echoing the clarion cry of a few 
years back—that though all other 
departments of business practice 
may be “fixed” up, it is a fatal mis- 
take to fix Dear Old Advertising 
that Advertising is something to be 
just used in blind faith that all’s 
well with it—that the Sacred Cows 
are to be kept well sheltered within 
the Temple, secure from vulgar 
gaze and frank review. 

Today I leave on a long journey. 
While traveling I may find time to 
write an article on “The Things in 
Advertising Practice That Make 
General Business Executives 
Laugh.” Will let you take a peep 
at it, if you are interested in doing 
so, but I have no idea that any 
publication devoted to the practice 
of advertising can take the chance 
of publishing such an_=e article. 
Books, general publications, private 
bulletins and speeches may have to 
be, for some time yet, the mirrors 
by which the fearfully timid and 
sensitive folk of the advertising 
business may see themselves as the 
general executives of business see 
them. ‘Tis pity, 'tis true; and pity 
‘tis ‘tis true. 


* * * 


Now and then I see some editorial 
expression to the effect that adver- 
tising is well able to laundry its own 
linen, that reform should come from 
Within rather than from the Learned 
Economists of the Cruel Outside 
World, but if my memory serves me 
aright every time a_=reform’ has 
started bravely trom within if it 
deals with anything but 
copy there is a prompt protest—the 
with the brooms” are 
labelled with the awful names of re- 
formers, meddlers, traitors to the 
Great God of Advertising and What 
Not? 

A few years back I really believed 
that there was a fair chance of fore- 


| sightedness prevailing—that some of 


the Elder Statesmen of the Advertis- | 


ing Business might take hold and 
put the House in order. I do not 
now think so. It is more probable 
that the resisting and retarding will 
go on to the bitter end and that Ad- 


| vertising Practice will have its medi- 


cine crammed down its throat. 


The advertisers—the mere bill- 
payers of advertising—will attend to 
part of the job. They have been 
grimly at it for some time. The 


Grand and Glorious Propaganda for 
Advertising per se has been a mighty 


the |force but never quite strong enough 


to keep advertisers from thinking. 
S. RoLtanp HALL, 
Easton, Pa. 


misleading | 
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i 


ae a | 


a 


6 


: en 
: 2 | 
nk De cate eb s i 


—Chicago Herald and Examiner. 


Inside Story of Dog 
| Food Told by Armstrong 


To the Editor: Please accept our 
|thanks for the very fine article pub- 
|lished in the May 26 issue of Apver- 
| Tisinc Acre regarding the addition of 
ja beef Ken-L-Ration to Chappel 
| Bros. canned dog food line. Your 
|synopsis of the progress of Ken-L- 
| Ration was very interestingly writ- 
|ten, and as a whole covered the sub- 
ject very thoroughly. 

Perhaps you 
the real reason 
now 
food. 

You may or may not be aware that 
the dog owner is being confronted 
with a condition that exists in no 
other but the dog food industry. At 
the present writing there are no 
standards or grades for dog foods, 
|}and if a like condition existed in an 
industry whose products were (es- 
tined for human consumption, a na- 
tional scandal would result. The un- 
complaining dog eannot speak for 
himself, and his trusting owner has 
ja right to expect that the contents 
|of a can marked “dog food” must be 
| good. 

It takes more than the words “dog 
| food” on a label to feed a dog, and 
| as there is a deluge of cheap, inferior 
dog foods on the market masquerad- 
ing under the guise of a “beef prod- 
/uct,”’” Chappel Bros. have stepped into 
‘the breach to furnish a pure whole 
some beef meat product to the dog 
owner so that he will not be obliged 
to purchase disguised offensive ani: 
mal offal and food entirely inade 
quent to maintain our canine friend 
in proper health. 

Your article we note gave us rea 
son to believe that you know a most 
vicious kind of competition was 4 
rected against Ken-L-Ration, and thal 
|the “No Horse Meat” smoke scree! 
has confused some dog owners. Chal 
pel’s Know—and any open-minded 
person can be convinced—that the 
meat of the horse has no superior !2 
canine nutrition. 

Chappel Bros. in order to sale 
|guard dog owners preferring a Dee! 
product have made a quality produ! 
using beef in addition to horse meal 
The products are identical except f° 
| the meat content. The real issue ” 
|this——- known, proved quality - ub: 
| known or inferior quality. 
| 


would like to know 
why Chappel Bros. 
manufacture a beef meat dog 


| 


So to take the guess work from 
‘unwary dog food purchasers, W® 
|/have supplied first quality dog food 
|in both beef and horse meat. bags 

too 


move we hope will keep the dog 
industry on the high plane which it 
deserves. 
W. E. ARMSTRONG, 
Chappel Bros.. Inc. 
Rockford. Ill. 
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Simmons Signs 
Mrs. Roosevelt 
For Air Talks 


New York, June 7.—Mrs. Franklin 
D. Roosevelt will be featured on a 
series of broadcasts sponsored by 
the Simmons Company, Chicago, 
Fletcher & Ellis, Inc., appointed to 
direct this activity, announced this | 
week, 

The first broadcast, a half-hour in 


money she receives for radio work is 
being paid to her directly but is 
being sent to a Philadelphia philan- 
thropy in which she is interested. 


Plan Health Crusade 


The National Association of Master 
Plumbers, meeting in Washington 
this week, voted to carry on a health 
drive against obsolete and defective 
plumbing. 


32 Pages for Hamilton 


The June number of National 
Jeweler carries a 32-page advertise- | 


ment of the Hamilton Watch Com- | 


Wilson Advanced 


The New York Theatre Program 
Corporation has elected W. Dickinson 
Wilson, for the past five years west- 
ern representative, to the post of sec- 
retary and director. 


Start New Agency 
Louis A. Fehling and Lon W. 
Jourdet have organized Fehling & 
Jourdet, Inc., a general advertising 
agency with offices at 1524 Chestnut 
St., Philadelphia. 


R. L. Wilson to Agency 


Ronald Lee Wilson, formerly with 


length, will be made in Chicago July| pany, included in which are full-page | Hrwin, Wasey & Co., has joined An- 


9, during which Mrs. Roosevelt will | 
speak for approximately six minutes | 
on current topics. She will devote) 
the following three minutes to a talk) 
of a service nature. 

Beginning the first or second week 
of September, whichever is more 
convenient for Mrs. Roosevelt, she 
will make four consecutive weekly 
broadcasts for this advertiser, con- 
tributing the same amount of time in 
the same proportions as on the first 
broadcast. The network facilities 
and time have not yet been con- 
tracted for. 

Mrs. Roosevelt recently spoke for | 
six minutes on the opening program | 
of a new radio series by Johns Man- 
ville, Inc., being paid, it was re- 
ported, $500 a minute. She told a) 
press conference that none of the) 


advertisements of 25 wholesalers. 
| 


Selects S. R. Leon | 

Hair Net Packers, Inc., has placed | 

its advertising account with S. R.| 

Leon, New York agency. Trade 

papers, direct mail and magazines 
will be used. 


Gumbinner Expands 


The Lawrence C. Gumbinner Ad- 
vertising Agency, which has occu- 
pied the ninth floor at 9 E. 41st St., 
New York, has added the tenth floor 
at that address. 


Names H. B. Humphrey | 

The H. Porter Distilling Company, | 
Springfield, Mass., has placed its ad-| 
vertising account with the H. B. 
Humphrey Company, Boston. 


derson, Davis & Platte, Inc., New 


York, as art director. 


Directs Radio Week 


Johnny Yuhasz has been engaged 
by station WFDF, Flint, and the 
Michigan Radio Network to head 


their June campaign for Radio Week. 


Names Philip Klein 
Southern Chemical Company, 
Philadelphia, has appointed Philip 
Klein, Inc., Philadelphia, to handle 
advertising. 


Davis on New Job 


W. L. Y. Davis, recently with the 
G. M. Basford Co., has joined the 
Market Research Corporation of 


America, New York, in an executive 
capacity. 


——— 
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business note in lowa! 


BROOKMIRE estimates that during the next 


six months Iowa will be one of the nine best 


states in percentage of increase in income over 


the same period in 1933. 


Alert advertisers—and their agencies—are 


already taking advantage of THe Des MoItnes 


REGISTER AND [TRIBUNE quarter million cir- 


culation in lowa with mayor advertising schedules. 


FULL PAGES TO 
TELL 100-YEAR 
STORY OF BANK 


Bowery Savings Revitalizes 
Old Campaign 


New York, June 7.—When officials 
of the Bowery Savings Bank, said to 
be the largest mutual savings bank 
in the world, sat down to decide the 
most fitting way of advertising its 
completion of 100 years of service, 
during which not a dividend has 
been missed, they took from the files 
a campaign of a few years ago, and 
decided to employ its theme in the 
new series. 

The bank’s birthday was last Sat- 
urday, when the first advertisement 
in the series appeared in the New 
York Times. The same page is ap- 
pearing this week in the Herald Tri- 
bune, Journal, Daily News, World- 
Telegram, American, Post, Mirror, 
East Side News, Sun, Jewish Morn- 
ing Journal, The Day, Forward, Il 
Progresso and Corriere d’America. 

When an organization has con- 
ducted its affairs as successfully as 
the Bowery for a whole century, it 
merits anniversary advertising of un- 
usual character, according to Robert 
W. Sparks, assistant vice-president, 
who is in charge of advertising. It 
was decided to start out with a full 
page given extensive circulation. 
Faced with the need for deciding 
whether to spend the available ap- 
propriation for smaller’ insertions 
over a period of time or to use domi- 
nating copy for a short period, the 
latter course was decided upon. 


Uses Reserve Funds 


The effect created is all the more 
striking because of conditions in the 
banking field which did not encour- 
age large space advertising during 
the past six months. As a matter of 
fact, Bowery’s appropriation for the 
year was not touched until recently, 
but was kept intact and escaped 
being returned to general funds. 

As a consequence, the bank had a 
“cushion” which is being utilized in 
the extra centennial advertising 
without affecting the schedule for 
the remainder of the year. 

The series has no definite limit. 
Space will be reduced gradually 
along with decreased emphasis on 
the age of the institution, until the 
campaign gradually fades into a gen- 
eral campaign. 

Two years ago the bank ran a 
campaign in which John Doe and 
Jane Doe were central characters. In 
banking and advertising circles that 
campaign, in which the couple were 
presented in modern setting, was re- 
garded as one of the most successful 
ever conducted, and the bank’s own 
experience showed it to be the most 
effective it had employed up to that 
time. 


Same Characters Appear 

These characters appear again in 
the present series. In the first ad- 
vertisement, the typical mutual saver 
of June 2, 1834, and his mate are 
brought to the reader’s attention. In 
later copy John and Jane Does of 
subsequent periods up to the present 
day will be featured. 

As typical depositors, their savings 
habits and achievements dominate 
the campaign, because the mutual 
bank decided that to stress the de- 
positor was the most appropriate 
way to celebrate the occasion. 

The average Bowery depositor has 
grown in importance since the end 
of the organization’s first year, when 
531 deposited $65,000, an average of 
approximately $122.50 each. Deposi- 
tors today number over 400,000 and 
deposits, over $500,000,000, or an 
average of about $1,200. 

Selection of the depositor as the 
central character was logical in view 
of the fact that he is so important 
in the mutual plan, in which the 
profits are returned to him in divi- 
dends. There are no stockholders. 

The opening advertisement quoted 
from a press notice at the time the 


IN BUSINESS 100 YEARS 


ne 


Joun Doe reads about the | 
BOWERY SAVINGS BANK 


(900 YEARS OLD) 


BOWERY SAVINGS BANK | 
p catiotee seer © ieeuiembastte | 


Full-page advertisement with 

which Bowery Savings Bank in- 

augurated its 100th anniversary 
campaign. 


bank was formed to supply facilities 
for saving to residents in New York's 
Bowery district. They were ship car- 
penters, seamstresses, clerks, labor- 
ers, domestics, shoemakers and other 
“common people.” 

“After the passing of a century,” 
text of the advertisement said, “the 
Bowery Savings Bank remains un- 
changed in principles and in pur- 
pose. It still divides the interest on 
investments among its depositors. It 
still is a bank not primarily for the 
few who have won success but for 
the many who make their money by 
hard work and who wish to save a 
fair percentage of that money... . 
In 2034, as in 1834 and 1934, the 
Bowery still should be proving ‘of 
real service in promoting the welfare 
of that valuable class of citizens for 
whom it is principally designed.’ ” 


Book Is Distributed 


The principal effort in the cam- 
paign naturally is to reach this class 
of citizens. But in addition a book 
of 126 pages was written by William 
Dana Orcutt, historian and novelist. 
It is available at the bank to deposi- 
tors who are sufficiently interested 
to ask for it. 

Complimentary copies were given 
to bank presidents, Washington offi- 
cials interested in banking affairs, 
particularly members of House and 
Senate committees on finance and 
banking matters, to other figures of 
importance in finance, to New York 
state legislators, to professors of eco: 
nomics, heads of civic organizations 
and those devoted to training youth 
for useful living in adult years. 

Five months in preparation, it is 
expected not only to serve as a per- 
manent record of the growth of an 
institution and a banking system, 
but as a force to improve general 
understanding of financial matters 
among laymen, legislators and 
others. 


Committee Named to 
Plan Newsprint Mill 


The personnel of an organization 
committee which will have charge of 
a project to bring about the construc 
tion and operation of a newsprint 
mill in the south for making south- 
ern pine into wood pulp has been al- 
nounced by E. K. Gaylord, Oklahoma 
City, president of Southern News 
paper Publishers Association. 

Members of the committee are 
J. G. Stahlman, Nashville Banner’. 
chairman; Clark Howell, Jr., Atlanta 
Constitution; J. L. Mapes, Beaumont 
Tex., Enterprise; Curtis B. Johnson 
Charlotte Observer; J. P. Fishburn 
Roanoke Times; Victor H. Hanson. 
Birmingham News; Emanuel Lev! 
Louisville Courier - Journal ane 
Times; and Myron G. Chambers. 
Knoxville News-Sentinel. 


Cline in New 
Yandell C. Cline has resigned a 
editor of the Huntington, Ind. 
Herald-Press to join Noblitt-Sparks 
Industries, makers of Arvin car heat 
ers and radios, Columbus, Ind. He 
will be succeeded by Arthur 5 soll, 
now editor of the Niles, Mich., %/¢" 


Post 


Southeastern Board Meets 


The Southeastern Development 
Board will meet at Sea Island. — 
June 29-30 to discuss plans for && 
vertising the tourist and industrial 
advantages of the  southeaster 
states. 
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ADVERTISING AGE 


I+ HAS more than 2,200,000 circulation 
—strategically placed 

Urban, metropolitan, concentrated 

Where more money is made and spent! 

Discounting circulation where family 
coverage falls below 20%— 

Because 20% or better is needed for 
substantial response 

To dissipate dealer ennui 

To make advertising felt—we offer: 

1,104,477 circulation in New York City 
—reaching 64% of the families 

170,516 circulation in 10 cities of 100,000 
to 500,000—average coverage 40% 

80,594 circulation in 11 cities of 50,000 
to 100,000—average coverage 43% 

90,417 circulation in 25 cities of 25,000 
to 50,000—average coverage 43% 

108,558 circulation in 66 cities of 10,000 
to 25,000 —average coverage 44% 

113 important cities where never less than 
20% of the families are readers 

And scores of smaller suburban towns, 
1,000 to 10,000, where 20% to 50% 
of the families are readers 


SUNDAY. 


Only one publication can give you so 
much in one market 

The market is New York 

The publication is the Sunday News 


"Tue Sunday News is a newspaper—and 
a magazine 

Bought for its news—and its fiction, 
humor, illustrations; its features on 
food, fashions, beauty, etiquette, 
home, health, theaters, movies, books 

Its market is so big 

That a medium of 10% or 15% coverage 
hardly gets a foot in the door 

It would take 14,000,000 unduplicated 
magazine circulation to get national 
coverage comparable to Sunday 
News coverage in the whole major 
New York area 

At a cost that would knock your eye out 

You may want other magazines for other 
purposes—and other needs 

But you need the Sunday News—because 
it does a superlative job in a super- 
lative market! 


220 EAST FORTY-SECOND STREET, NEW YORK 


Tribune Tower, Chicago . Kohli Building, San Francisco 


aNEWS 
_ New chy Picture Newsp CL 


Comparative coverage 


in the ‘20% market” of the Sunday News. 
Note how The News reaches it, how a leading 
magazine in the market misses it. 


Population in Sunday News A Magazine 
Cities of. Circulation Coverage Circulation Coverage 


Over 500,000 1,104,477 64% 220,262 13% 

100,000-500,000 170,516 40 97,532 14 
50,000-100,000 80,594 43 27,835 15 
25,000- 50,000 90,417 43 27,/20 = 13 
10,000- 25,000 108,558 44 36,049 = 15 


Figures show the average coverage by population 
groups for cities of 10,000 and over in which Sunday 
News coverage never falls below 20%. News circula- 
tion figures from March 29, 1934 audit. Magazine 
figures from latest circulation book. Coverage figures 
based on 1930 census. 
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ADVERTISING AGE 


LUX CELEBRATES 
IRTHDAY WITH 
SPECIAL OFFERS 


New York, June 7.—Two plans are 
being used by Lever Bros. Company 
in celebrating the tenth birthday of 
Lux toilet soap, one featuring low 
price only along with dealer mate- 
rial and the other a group price offer 
plus free theater tickets. The anni- 
versary copy will continue through- 
out the year. 

The celebration, handled by the 
sales department, is being conducted 
on a city-by-city, pay-as-you-go basis. 


Dealers in each city are lined up and} 


full page newspaper advertisements 
are run, featuring their names and 
the offer. Started in April, approxi- 
mately 60 cities have already been 
covered. 

One of the plans provides an an- 
niversary price of three bars of Lux 
toilet soap for 19 cents. In conjunc- 
tion with this offer special prices on 
a number of other Lever Bros. prod- 
ucts are featured. Lux for launder- 


yo 


ing is 23 cents in large size and two! 


for 19 in small. Rinso is featured at| soap.” Both are related to the regu- 
three for 25 cents in the small size lar Lux campaign by use of motion 
and two for 39 in large size. Life-| picture tie-ups. 

buoy health soap is offered at three A third plan, involving giving 
cakes for 19 cents. coupons for photographs, was tested 
for the birthday celebration, but was 
discarded. 

The advertisements feature a dis- Point of sale material prepared for 
play of Lux toilet soap built in the) use in the anniversary sale consists 
form of a large triple “setback” b‘rth-| of a window display piece showing 
day cake. Above and to one side is several screen gathered 
an illustration showing several screen | about a table on which is a birth- 


Movie Stars Used 


actresses 


actresses gathered around a birthday , day cake. 
cake, and making the comment that 
actually nine out of ten stars use 
the soap. Below, very brief testi- 


Gebhardt Has Contest 


monials by the actresses are given.| The Gebhardt Chili Powder Com- | 


pany will give $1500 for the best 
recipe using the company’s deviled 
sandwich spread received at the San 
Antonio offices by July 31. The con- 
test is being announced on Geb- 
the .. . during our Lux toilet soap) hardt’s national radio program. 
tenth birthday sale.” Six cakes of| —_— 


the soap and one ticket are sold for| Voice Contest Closes 


37 cents. The same prices as quoted | . I ‘ : ‘ 

above are featured on Lux for laun-| Freeman Lang's perfect voice con- 
; ‘ oe f i" | test closed June 1, and winners wili 

dering, Rinso and Lifebuoy soap. The|)~ anounced late in June, at the 

theater ticket is of the two-admitted- | same time that his studios move to 

for-the-price-of-one kind. | larger quarters on North Gordon St., 

Hollywood. 


Exhibit Art Work 


Extra color has been added to some | 
|of these pages. 

The other plan plays up the invi- 
tation to “be our theater guest at 


Screen Tie-Ups Continued 


Page advertisements under both 
plans contain little selling copy. ae aot ne 
toth feature the statement that} The Thirty-third Annual Exhibi 


inline at a } | tion of the work of Chicago Academy 
millions of women the country ove! of Fine Arts students is being held 
are celebrating the tenth birthday) June 7-10 at 18 S. Michigan Ave., 
of fragrant, distinctive Lux toilet| Chicago. 


Woman's Worn 
GOES AHEAD / 
IN LINEAGE / 


GO AHEAD WITH 
Woman's WORLD 


Lineage 
Comparison S| 
IS33 - 1934 


Lineage figures for the past four 
months show very satisfying gains 
over last year — more than 100% 
for August. In advertising, as in 
circulation, Woman’s World is 
showing definite progress. 


Price-Fixing 
Under Codes Is 
Barred by NRA 


Washington, D. C., June 7.— 
Alarmed by sky-rocketing prices, 
said to have resulted in something 
akin to a buyer’s strike in some 
parts of the country, the NRA today 
went on record as opposing price- 
fixing provisions in codes, except in 
emergencies. 

While this is the first definite pro- 
|nouncement by NRA on the highly 
controversial question of prices, it 
was assumed by many code makers 


that NRA was sympathetic to high | 
took rull) 


prices, and the majority 
advantage of this belief. 


Even minimum prices, spokesmen | 


|for the administration indicated, will 


|'be banned under the new ruling, ex-| 


where existence of an emer- 
proved. The various ad- 


cept 
gency is 


and planning divisions, have been 
advised to this effect. 

Other objects of the NRA under 
the new dispensation are said to be 


to protect small enterprises, curb 


mit open price provisions when de- 
sired by an industry under condi- 
tions requiring posting of prices. 
Such prices may not be revised up- 
ward for 48 hours, but may be re- 
duced without time limit. 

The new policy encourages adop- 
tion of model cost finding systems, 
but expressly forbids forcing any 


| 
accounting method on any company 


by the code authority or others. 


FORM ELECTRIC 
WATER SYSTEMS 


FOR CAMPAIGN 


Atlantie City, N. J., June 7.—The 
Electric Water Systems Council is 
being formed to sell 125,000 electric 
water system units to rural homes 
within the next 15 months, it was an- 
nounced at the annual meeting of the 
Edison Electric Institute, successor 
to the National Electric Light Asso- 
ciation. 

The Edison 
pump 
project. 


Institute will join 
makers in this ambitious 


Outside of this plan, interest cen- | 


tered in a proposal by T. K. Quinn, 
New York, vice-president of General 
Electric Company, that the great 
utilities enter the instalment field in 
selling refrigerators and other house- 
hold appliances. 

“We could do remarkable merchan- 
dising things,”’ said Mr. Quinn, “ex- 
cept that finance charges at prevail- 
ing rates over the necessary period 
of time would be prohibitive. And 


what makes them prohibitive is not} 


cost of money, credit risk, or repos- 
session expense. It is booking, bill- 
ing and collection expense. 

Gives the Solution 


“Light and power companies are 
pre-eminently qualified to book, bill, 
and collect) small 


scale.” 


Mr. Quinn declared that the indus- | 


try can produce refrigerators to sell 
for $80 or less, given mass produc- 
tion, or ranges at $75 or less. 

“We could sell an $80 refrigerator 
over a 386-month period for a little 
over $2 a month,” he said, “and sell 
more of them in the next three years 
than have been sold in the past fif- 
teen. That is, we could if we can 
reduce the cost of instalment collec- 
tions and other details.” 


J. Seheonteldt deine 
Advertising Agency 


J. Schoenfeldt, formerly of the 
New York American, has been ap- 
pointed copy chief of the Beebe Ad- 
vertising Agency, Inc., New York. 

This agency has as new 


ean Schools Association and Southern 


Seminary. 


visory boards, as well as the legal | 


monopolistic tendencies, and to per-| 


accounts, effi- | 
ciently, inexpensively and on a mass! 


Clients | 
American Camps Association, Ameri- | 


WOODBURY'S IN 
DAILIES AFTE 
6-YEAR ABSENCE 


New York, June 7.—Preceded by a 
triple-checked test in 15 cities, the 
first national newspaper campaign on 
Woodbury’s facial soap in over six 
years broke this week, with initia] 
insertions running 1,000 lines. The 
price reduction from 25 cents to ten 
cents a cake, which is expected to 
increase the number of possible users 
and also enable “all-over” use of the 
soap, is featured. 

As outlined at present, the cam- 
paign will consist of weekly inser- 
tions, all of which will be approxi- 
mately the same _ size—1,000 lines, 
Newspapers in all of the country’s 
major markets were included in the 
‘opening schedule, with still other 
papers to be added later. The cam.- 
paign is planned in cycles, the 
present one running 13 weeks. 

Not only is the present campaign 
the first use of newspapers for the 
product in six years, but it is the first 
time in many more years that a large 
space newspaper campaign has been 
run. <A special budget is taking care 
of the new drive, and the company’s 
radio and magazine advertising will 
be unaffected, it is said. 


| Triple Check Made 


When the price of Woodbury’s fa- 
|cial soap was reduced and announced 
in magazines and by radio on the 
|program featuring Bing Crosby last 
| January, it was decided to test news- 
| papers. The test started in Febru- 
ary, continuing for 15 weeks. Three 
series of advertisements were pre- 
pared, each series appearing in five 
cities. 

Thorough studies of the tests were 
|made by the research and merchan- 
| dising department and the copy test: 
|ing department of Lennen & Mitchell 
| Inc., Woodbury’s agency. In addi- 
|}tion, an outside organization was 
called upon to check the tests. From 
the three independent reports. ren- 
dered, appeals for the nationwide 
|campaign were selected. 
| The first two advertisements fea- 
j}ture the reduction of price. Follow: 
jing this will be three more stressing 
the “skin beauty in 30 days” achieve 
ment. Following this, copy will pla) 
up the thought that now “new mil: 
lions can have the skin you love t 
touch.” 


S. N. P. A. Committee 
Chairman Named 

Chairmen of Southern Newspaper 
Publishers Association committees, as 
appointed by President E. K. Gaylord 
are: advertising, Boykin Paschal 
| Savannah News and Press; business 
affairs, Col. J. H. Long, Huntington 
Advertiser and Herald-Dispatch; 

Editorial affairs, Tom Wallace 
Louisville Courier-Journal and 
Times; labor, John D. Ewing, Shrevé 
port Times; Lee School of Journal: 
| ism, Major Powell Glass, Lynchbw’ 
News and Advance; 

Postal and legislative, J. S. Parks 
'Fort Smith, Ark., Times-Recora; tral 
| fic, John A. Brice, Atlanta Journal. 


Regulates Outdoor Copy 


Outdoor advertising of alcoho! 
beverages in Virginia will be pe! 
mitted under the new regulatiol: 


which also provide that no outdo! 
advertising sign of a retail license 
shall be located within 500 yards © 
the advertised place of business. 


Brewer Names Little 

The Fesenmeier Brewing Co” 
pany, Huntington, W. Va., has placeé 
its advertising account with Mont 
Little Company. Newspapers !! 
West Virginia, Kentucky and Ob! 
billboards, dealer helps and radi 
will be used. 


Air Rate Lowered 

Under the terms of the new . 
mail bill appreved by both Sena® 
and House, the basic air mail Ta" 
will be six cents instead of the — 
ent eight cents. Presidential ® 
proval of the measure is expect 
shortly. 
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“Tne most influential books and the fruest in their influence are works of fiction. They re-arrange, they 
repeat, they clarify the lessons of life,“ said Robert Louis Stevenson 


GREAT 
FICTION supplies 
most literature because 


more than all other writ- 


ing if is based on 


EMOTION 
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From an tlustration in an early edstion of "Uncle Tom's Cabin” 


In just eleven years, slavery, which had endured in America for over two cen- 
turies, was driven out by the outraged force of public opinion... raised to the 
white heat of war by a simple, unpretentious novel. < Reason and logic, so 
historians say, would sooner or later have ended slavery. EMOTION, roused in the 
hearts of millions of men and women by “Uncle Tom’s Cabin,” boiled over and 
got ACTION! = Readers of GREAT FICTION today are quickly interested, deeply 
moved. Because their EMOTIONS are stimulated, they are alert in mind... ready to 
see, read and act. = 80 new advertisers since January find that it pays to project 


their advertising against the stirring background of Cosmopolitan’s GREAT FICTION. 


COSMOPOLITAN 
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A Blue-Book of America’s 
Advertising Leaders Who... 


Adams Tire & Rubber Co. 
Admiracion 
The Akron Lamp Co. 
American Products Co. 
Charles Atlas, Ltd. 
Baby Touch Hair Remover 
Bauer & Black 
Betterknit Hosiery Blondex 
BonkKora Borden 
Burlington R. R. Dr. C. S. Bradley 
Century Co. 
Chesterfield Cigarettes 
Clopay Shade Co. 
Conley Co. 
The Crosley Radio Corp. 
Curtiss Candy Co. 
Darkeyes Labs. 
Dentyne 
DeWan Laboratories 
Dispensary Products 
Dona Manufacturing Co. 
Du-Art Eugene, Ltd. 
Feenamint 
Fluffo Manufacturing 
E. Frederic’s, Inc. 
Gantner & Mattern Co. 
General Foods Corp. (LaFrance) 
General Mills, Inc. 
Floyd Gibbons School of Broadcasting 
Gleem Products 
Golden Peacock, Inc. 
Goldentone Radio 
Greyhound Bus Lines 
Dr. Hand’s Teething Lotion 
Hexin, Inc. 
Hollywood Beauty Products 
Edna Wallace Hopper, Inc. 
The Hydrosal Co. 
Ipana Ironized Yeast Co. 
Kelp-A-Malt Italian Balm 
Kenton Pharmacal Co. (Brownatone) 
Kleerplex 
Lauangel Corp. 
Lavoptik Co. 
A. H. Lewis Medicine Co. (Tums) 
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SK any of these 101 successful advertisers what type of woman makes 

the best buyer—and chances are he'll accurately describe the average 
Fawcett Women’s Group reader! A young woman; a woman with mone} 
of her own to spend; a girl who is eager for new things and has no es- 
tablished prejudices. 


Average Age 25 Years 


And now Fawcett Women’s Group guarantees you at least 1,300,000 
young women of exactly this type! They aren’t afraid of mew ideas. On 
the contrary, they’re looking for the newest in makeups; in food ideas; in 
dress hints; in ways to live more easily and graciously. They average 25 
years of age; the majority of them earn their own money and spend it (0 
please themselves. The balance of them are chiefly wage-earners’ wives— 
young mothers who control the spending of the entire family budget. 


Quick Response to Any New Idea 


Many a coupon advertiser, who knows accurately what his magazine 


FAWCETT 


529 South Seventh Street. 


52 Vanderbilt Ave., 919 N. Michigan Ave.. 
NEW YORK, N. Y. CHICAGO, ILL. 
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space brings in returns can tell you amazing stories that prove the respons- 
iveness of this group. If your product interests women at all, they’re inter- 
ested in your story—and they have the money to spend, and the desire to 
spend it—to try your merchandise. 


200,000 Circulation as a Bonus 


And remember that though our guarantee is for 1,300,000 A.B.C., we 
are right now delivering well in excess of 1,500,000. There’s no forcing 
in this, either—for Fawcett Women’s Group is bought almost exclusively 
on the newsstands. To be exact, 96.1% of it is newsstand. 

Write, wire, or phone the nearest Fawcett Women’s Group office today. 
Let our representative tell you the cold facts and figures on this group’s 
growth. Then learn for yourself why these 101 advertisers sought our pages 
—and visualize what Fawcett Women’s Group can do for you. Do it now 
—don’t delay. 


PUBLICATIONS, Inc. 


MINNEAPOLIS, MINN. 


1625 Russ Bldg., 929 Bendix Bldg., 
SAN FRANCISCO, CAL. LOS ANGELES, CAL. 
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Have Entered Fawcett Women’s 
Group Since July, 1933 


Lifebuoy & Rinso Linit 
Charles Marchand Co. 
Metal Arts Co. 
Moon Glow Cosmetic Co., Ltd. 
Philip Morris & Co., Ltd. 
Mum Mfg. Co., Inc. 
The Murine Co., Inc. 
R. O. Murphy 
Nadinola 
National Security Life Insurance Co. 
Northwestern Yeast Co. 


Notox 
Noxzema Chemical Co. 
Nusheen, Inc. 
D. W. Onan 
Outdoor Girl Cosmetics 
Pabst 
Pan American Band Instrument Case Co. 
Parker Pen 
Pedodyne Co. 
Pertussin, Ltd. Pluto 
Poslam 
Pyronox Labs. Radio Girl 


RCA Radiotron Co., Inc. 
Remington Rand, Inc. 
Resinol Chemical Co. 
Paul Rieger & Co. 
Rieser Co., Inc. 
The Scholl Mfg. Co. 
Scientific Laboratories of America, Inc. 
Beulah Segall 
Slipperette Co. 
A. Stein & Co. 
The Stillman Co. 
Talia, Inc. 
Tayton Co. Tattoo, Inc. 
Texo Co. 
Vicks Voratone Toastmaster 
Mae West Perfume 
Wilknit Hosiery Co. 
John C. Winston Co. 
Women’s Institute of Dom. Arts & Sciences 
Woodbury College 


Zonite Products Corp. 
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Moritz Adds Personnel 
and Three New Clients 


James W. Robertson has joined 
J. G. Moritz, Inc., New York, as ac- 
count executive. The agency will | 
immediately release a one-year cam- 
paign in trade papers for W. E. R. 
Ribbon Corporation, New York, floral 


and gift ribbons, one of three new 
accounts. 

Trade mediums and direct mail 
will be used for the Americo-EKuro 


pean Trading Corporation, New York, 
which represents several large for- 
eign organizations in a sales capac- | 
ity in this country and likewise a 
number of American manufacturers | 
through its office in Poland. 

Class magazines and newspapers 
will be used for Monthly Income 
Shares, New York financial organiza- 
tion. | 


| 


Magazine’s New Name 

Effective with the June issue, Vol- 
untary Chain Magazine, New York, 
has changed its name to the Volun- 
tary and Cooperative Groups Maga- 
zine. The new title is more descrip- 
tive of the field covered by the pub- 
lication. : 


McElroy to Ethyl 


Paul McElroy, formerly head of 
the Detroit office of Batten, Barton, 
Durstine & Osborn, Ine., has been 


of 
with 


appointed sales representative 
Ethyl Gasoline Corporation 
headquarters in New York. 


June 10 will carry announcements of 
the winners in the “Why do I 
Pabst-ett?” contest. The grand prize 
of $1,000 went to Mrs. Dorothy Frye, | 
Lake Villa, Il. 


A. N. A. MEMBERS CAUGHT .BY CAMERA 


Left to right, Joseph M. Kraus, A. Stein & Co., Chicago; E. G. Bor- 
ton, LaSalle Extension University, Chicago; Ralph Leavenworth, 
Westinghouse Electric & Mfg. Company, Pittsburgh, and E. T. Cas- 
wall, Climalene Company, Canton, O., at the A. N. A. meeting. 


Best Foods Has Film 
The first of a series of five sound 
slide-film productions made by Audi- 
Vision, Inc., is being shown to dis- 
tributor organizations of Best Foods, 
Inc. The name of the film is “Going 
| Places with Best Foods.” 


Pabst Names Winners 


Forty-seven rotogravure sections 


like 


We: 


' Bz 


Slon,., 
CINCINNATI 


World’s Largest 
Broadeasting Station 


rPO00O.000 
Watts 


Clear Channel 


A TWO-YEAR survey showing con- 
sumer preferences for various trade- 
marked commodities in many fields has 
just been completed. 


Owners and major executives who are 
considering the use of radio advertising 
may secure charts covering their partic- 
ular field by writing to 


JOHN L. CLARK. WLW - - CINCINNATI 


This material is not intended for general mailing nor 


can it be used for advertising purposes. 


TRAFFIC AUDIT 
BUREAU MAKES 
NEW ADVANCES 


Peabody Tells of Progress 
(In Outdoor Field 


Chicago, June 7.—The Traffic Audit 
Bureau, Ine., which has. already 
evolved a method of measuring net 
outdoor advertising circulation, will 
probably adopt two new plans which 
will put outdoor coverage on the 
most scientific plane it has reached 
in this or any other country, Stuart 
Peabody, of the Borden Company, 
New York, and president of the T. 
A. B., told the Association of Na- 
tional Advertisers at its semi-annual 
meeting Monday afternoon. 

“I feel confident that the Traffic 
Audit Bureau will adopt a definite 
rule with respect to the amount of 
net advertising circulation that 
should be exploited in each market,” 


said Mr. Peabody. “Such a_ rule 
might be expressed in terms of a 
percentage of the population, thus 
giving an automatic yardstick for 
each market.” 

The other project embraces uni- 


form placement of posters. 
Determine Placement 


“To insure the same frequency of 
exposure in markets of the same 
size,” explained Mr. Peabody, ‘a defi- 
nite method of distributing the 
panels in each city market has been 
prepared. 

“The traffic flow in any 
classified by first, second and third 
classes of traffic routes. Panels of 
the display on the first-class routes 
should be spaced approximately one 
mile apart. On second-class routes 
they should be spaced approximately 
two miles apart, and on third-class, 
about three miles apart. 

“This plan, after testing in the 
field, will likewise be adopted by the 
Traffic Audit Bureau, and made a 
part of the requirements for audit. 
Buyers of outdoor advertising will 
then know that each display which 
is purchased will be equal to every 
other display in distribution and fre- 
quency of exposure in markets of 
the same size.” 

Mr. Peabody 
method of 
tion. 

“When audits are made of a 
plant,” he said, “the total circulation 
or number of passers-by is deter- 
mined for each panel. This is called 
gross circulation. Gross circulation 
is modified to effective circulation by 
adding together one-half of the gross 
pedestrian circulation, one-half of 
the automobile-truck circula- 
tion, and 25 per cent of the gross 
street car or bus circulation. 

“Furthermore, each panel is rated 
with respect to the opportunity of 
passing traffic to see the panel, and 
effective circulation is modified by 
the space position value of the panel. 
The result of this modification is net 
advertising circulation, the measure 
of the value of outdoor advertising. 


How It Works 


market is 


the 
circula- 


also explained 
determining net 


gross 


“For example, if we had_ 1,000 
gross pedestrian circulation, 2,000 
gross automobile-truck circulation 


and 1,200 gross street car-bus circu- 
lation, the effective circulation would 
be 1.800. If the space position value 
of the panel was 80 per cent of maxi- 
mum, then we would take 80 per cent 
of 1,800 and the net advertising cir- 
culation would be 1,400. 

“This value is determined for each 
panel of the plant and the average 
net advertising circulation is arrived 
at by dividing the total net adver- 
tising circulation by the number of 
panels in a plant. This average, mul- 
tiplied by the number of panels in a 
display, results in the net advertis- 
ing circulation per average repre- 
sentative showing in a plant. 


Cost Per Day Figured 


“The cost per thousand net adver- 
tising circulation is determined by 
dividing the average net advertising 


circulation of a representative show- 
ing into the cost per day. This term 
has its analogy in the minimal rat 
of the newspaper.” 

Mr. Peabody said that the 1933 re. 
port of John Paver, present Erskine 
Research Fellow, has been presented 
to the research council of the A. N. A 
When criticisms are received and di- 
gested, a final volume will be printed 
and distributed. The title is “A 
Study of the Delimitation of Retail 
Trading Areas and Their Coverage 
by Outdoor Advertising.” 

The survey deals with methods of 
determining the boundaries of tr: 
ing areas, and is based on distrilyu- 
tion of population, travel habits o 
movement of people and actual trad- 
ing characteristics. Mr. Peabody pre 
sented some relief charts to give a 
picture of the results. 


No Substitute 
For Facts, Two 
Speakers Agree 


- 


Chicago, June 7.—The only worth- 
while advertising is based on first- 
hand knowledge of the consumer, his 
needs and purchasing habits. This 
axiom was stressed by two speakers 
at the semi-annual meeting of the 
Association of National Advertisers 
at the Edgewater Beach Hotel this 
week. They were H. G. Weaver, di- 
rector of the Customer Research 
Staff of General Motors Corporation, 
Detroit, and Mills F. Hollister, of 
the Coca-Cola Company, Atlanta. 

Mr. Hollister described a national 
survey made by the Coca-Cola Com- 
pany. He gave two rules for fur- 
thering sales: 

1. Promotion must be based on a 
definite knowledge of the problems 
existing at the point of sale. 

2. This knowledge must be 
cific rather than general, and the 
plan must be mapped accordingly 

General Motors’ gigantic interview 


spe- 


of 1,500,000 motorists has been de- 
scribed a number of times. Mr. 


Weaver summed up the philosophy 
back of it thus: 


1. Find out what the public 
wants. 

2. Produce it. 

3. Then describe it in the lan- 


guage used by the public that wants 
it! 


Big List at Auvieate 
Appoints Allen & Co. 


T. C. Allen & Co., Tulsa, Okla. 
have added the following accounts to 
their list: 

Allis-Chalmers Mfg. Company, oil 
field division; Ahrens Brewing Com- 


pany; B. & A. Specialty Company; 
Bart Products Company; © Dillon 
Coupling Company; Liberty Glass 


Company; Lucy Products Company; 
Farmer Motors, Inc.; 

Hunderliter Tool Company; Peer- 
less Supply Company; O. K. Machine 


& Mfg. Company; Tulsa Boiler & 
Machinery Company; W. L. Walker 
Company. 

A. C. Pfeiffer, formerly — with 


Rogers-Gano, has joined the agency 
as art director. 


W. B. Leggett Heads 
Indianapolis Club 


William B. Leggett, advertising 
manager of the Shell Petroleum Com: 
pany, Indiana-Kentucky district, was 
elected president of the Advertisins 


Club of Indianapolis at the clubs 
annual meeting. 

Other officers are: vice-president, 
Arthur S. Overbay, Typographic 
Service Company; secretary - trea> 


urer, LeRoy C. Breunig, Parle | 
Burford Company; sergeant-at-arms, 
Harry S. Rogers, Outdoor Adverl 
ing Association of Indiana. 

New directors chosen are Russel! 


Etter, Rhoades, Hice & Etter: and 
Edmund P. Magee, Crescent Pape! 
Company. 


Huffman Names Agency 

Parker Advertising Company, Day 
ton, O., has been selected to place ad- 
vertising of the Dayton and National 
“Aircrafted” bicycles made by the 
Huffman Mfg. Company, Dayton. 


Texas Pressmen Convene 


ci > . > aS 
Problems arising from the code @ 


it affects publishers will be discuss® 


at the annual meeting of the _— 
Press Association, to be held 1 
Dallas June 14-16. 
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ARRIVE FOR THE FAIR 


lass ®@ Fair Time again—the deluge begins. Once —entail stepping up the food budget, indeed 
wes more, “their sisters, and their cousins, and stepping up practically all purchasing. UL 
reer- their aunts” come trooping into town. Once manufacturers hope to be in the good graces 
ge more, Chicago is hostess to the nation. You of the Mary Mortons they better busy them- 
Iker can depend upon the Mortons to do their selves with making their acquaintance. A 
a share. word to the wise is ADVERTISE. The Mor- 


ency tons and their kind of bright, young people are 


There is nothing stuffy about Tom and Mary uch too modern to guess about unadvertised 
Morton. They’re young, alert, proud of them- — 9; ynbranded merchandise. 


lub - selves, proud of their home. They like com- ; ne 
u pany and entertaining. And although they’ll There are 450,000 of these very nice families 
Com: have more than their share—as they did last reading the Chicago American every night. 


ws Summer—they’ll go through with it like good They buy at least half of everything that’s sold 
te Chicagoans. in America’s second largest market. This 
; great market will be augmented by thousands 
= All of which very definitely means that theyll of friends and relatives visiting the Fair, plus ; 
rea be spending more money—and, equally im- additional thousands of Hearst readers from 
— portant, strongly influencing the spending other parts of the country. Unquestionably, 


ertis- trends of their visiting friends. Guests—and here is the largest activé market in Chicago. 
i how they do flock to Chicago during Fair time _ It’s yours for the—ADVERTISING. 


: CHICAGO AMERICA 


ai - + + gives 450,000 families Buying Ideas 


te NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 
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AGENCIES TELL 
OF RISING COST 
‘OF PRODUCTION 


Electros, Engravings Lead 
Way to Higher Prices 


New York, June 7. — Electrotypers 
are leading the parade of production 
services and materials toward higher 
prices and mats and engravings are 
next in line, local agency production 
department managers told ADVERTIS- 
ING AGE this week, in commenting 
on the review of rising printing costs 
which appeared in the June 2 issue 
of this publication. 

There has been little change re- 
cently in the cost of other production 
items, with the exception of a slight 
increase in composition, they said. 

The variations between the costs on 
particular jobs vary so much that no 
agency executive would hazard 
guesses on average net increases. 
These differences have added greatly 
to the work of production depart- 
ments, compelling changes in produc- 
tion methods, more economical use 
of materials and closer attention to 
nen-price factors in buying. 

In some instances, owing to the 
fact that the cost of electros has 
jumped faster than that of original 
engravings, some agencies are using 
originals for duplicates. The added 
cost of the engraving is now only 
from ten to 15 per cent, depending 
on size and quantity, and this added 
cost, so the buyers say, is compen- 
sated for by greater number of im- 
pressions and better printing. 


Engraving Costs Rise 


Asked if this limited practice had 
affected them, electrotypers said they 
did not think so but could not be 
sure as their physical volume is run- 
ning about 25 per cent ahead of last 
year. They added voluntarily some 
complimentary remarks about the 
NRA. 

Agency buyers of engravings, 
while refusing to estimate the aver- 
age net increase, said that, depend- 
ing upon the job, they are paying 
from five to 50 per cent more since 
the advent of the Blue Eagle. 

Because of the importance to them 
of quality and service, agencies gen- 
erally have never patronized the cut- 
rate engraving houses, so the pro- 
hibition in the engraving code 
against selling below cost has not 
affected them as much as_ other 
buyers. 

The scale adopted in August, 1932, 
is still in effect in the engraving in- 
dustry, but the houses that formerly 
gave discounts as high as 60 per cent 
have been forced to reduce them to 
the general average of 25 to 33% 
per cent, depending on size and quan- 
tity, in order to comply with code 
stop-loss provisions. By order of the 
authority the maximum dis- 
allowable on new business is 
25 per cent. Even these greatly re- 
duced discounts are higher’ than 
those currently prevailing in other 
sections of the country, ADVERTISING 
AGr is informed. 

The biggest factor in the increased 
cost of engravings to agencies, there- 
fore, is the necessity for engravers 
to be serious about assessing extra 
charges. Advertisers are particular 
and now they must pay on the line 
for all re-etching and refinishing. 
These extra charges sometimes add 
50 per cent to the cost of advertising 
engravings. 


code 
count 


Heavy Bookkeeping Load 


The head of an engraving house 
which has several large advertisers, 
agencies and magazines under con- 
tract, said that owing to the = in- 
creased overhead under the NRA, he 
is realizing a return of only ten per 


cent in allowing discounts from 25 
to 33), per cent and charging full 
cost on extras. 

His shop employs 26 engravers 


and his increased costs under the 
NRA include a labor charge of about 
$350 a week to operate the regula- 


tion cost accounting system. An audi- 
tor at $60 a week is necessary, as 
are two clerks at $20 each. Each en- 
graver spends am average of an hour 
a day taking care of his share of the 
bookkeeping. This is one reason, 
the engraver said, why engravings 
have risen in price since the engrav- 
ing code was made effective Jan. 1. 

The average net increases in the 
cost of electros and mats are easier 
to estimate. 

The electrotype scale was revised 
April 1 to effect a general net in- 
crease of 11 per cent. At the same 
time discounts which had ranged 
from ten to 40 per cent were super- 
seded by a universal discount of ten 
per cent. 

The new mat scale also made ef- 
fective April 1 effected an average 


increase of ten per cent. As in the 
case of the electrotype scale, the in- 
ereases are more than the average 
for small sizes and small lots. 

Both these industries, like the en- 
graving industry, are operating under 
compulsory cost accounting systems, 
and any member must be prepared 
to prove his costs on each particular 
job should the code authority require 
him to do so. 


Humphreys Heads Club 


James E. Humphreys, Ohio Fuel 
Gas Company, has been elected presi- 
dent of the Columbus O., Advertising 
Club. Vice-presidents are Walter S. 
Beebe and Samuel Shinbach; treas- 
urer, E. R. Brown; secretary, Delmar 
G. Starkey; and librarian, Nell Breit- 
enstein. 


Too Much Sales 
Talk on Radio, 
Chapple Feels 


Chicago, June 6.—Bennett Chapple, 
vice-president and director of pub- 
licity for the American Rolling Mill 
Company, Middletown, O., and fa- 
mous as the Ironmaster of the Armco 
radio broadcasts, told ADVERTISING 
AGE during the A. N. A. convention 
that he believes advertisers tend to 
use too much direct advertising in 
their broadcasts. 

“If our experience is any guide,” 
said Mr. Chapple, “the public resents 
too much ballyhoo of the product in 


a radio broadcast, and appreciates 
restraint on the part of the adve; 
tiser. The resultant good will is tov 
important a factor to overlook. 

“We planned our broadcasts so as 
to have a minimum amount of direc: 
advertising. In some ca the worid 
‘Armco’ was used only once during 
the entire broadcast. And we have 
received hundreds of letters from lis. 
teners, thanking us for omitting dj 
rect advertising material. 

“If radio broadcasting is severely 
restricted, from the standpoint of irs 
use by advertisers, I believe it wi! 
be because in many cases we have 
gone too far in the character of the 
commercials, and in making our ai 
vertising appeals too direct and ti 
blatant. Here is a chance for rea! 
improvement.” 
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Copeland Staff 
Can See Little 
Hope for Bill 


Washington, D. C., June 7.—Even 
Senator Copeland has _ practically 
abandoned hope for the passage of 
the Tugwell-Copeland pure food and 
drugs bill at this session of Con- 
eress, a Visit to the Senator's offices 
nere this week reveals. 

While Senator Copeland still pro- 
resses to see some hope of passage, 
attachés of his office admit, some- 
what sadly, that with the President 
pressing for early adjournment and 


calendar, the bill’s chance of passage 
is indeed slight. 

The United States Chamber of 
Commerce this week bulletined its 
members that “each day lessens the 
probability ef definite and final 
action on pending preposals to 
amend the food and drug act. The 
bill has had only some tentative con- 
sideration on the Senate floor and 
the House committee has been un- 
able to give it any attention what- 
ever.” 


Have Whiskey Account 


Hiram Walker & Sons, Ltd., Walk- 
erville, Ont., have appointed Fletcher 
& Ellis, Inc., New York, to handle 
an extensive campaign on _ their 
blended whiskies in the New York 


much “must” legislation still on the | metropolitan area. 


“American Ink Maker” 
Absorbs Official Paper 


American Ink Maker, published by 
MacNair-Dorland Company, Inc., 
New York, will absorb Oficial Print- 
ing Ink Maker, effective with July 
issues, and will again become the of- 
ficial journal of the National As- 
sociation of Printing Ink Makers. 

American Ink Maker was the of- 
ficial publication from September, 
1923, until November, 1930, when the 
Oficial Printing Ink Maker was 
started as a strictly organization 
undertaking. 


Henry Albert Falk Dies 


Henry Albert Falk, 56, secretary 
of the Moore Press, New York, died 
suddenly June 2 of a heart attack 
suffered while playing golf. 


7 AUTO MAKERS 
REDUCE PRICES 


Detroit, Mich., June 8.—Simulta- 
neously with the announcement of 
the opening of the National Exhibits 
of General Motors Products, June 2, 
several motor car companies em- 
ployed large newspaper space to an- 
nounce general price reductions, 
which, according to organization offi- 
cials, indicates a concerted effort to 
maintain, during the balance of the 
year, the employment figures neces- 
sary to the general program of na- 
tional recovery. 
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Included among the companies 
that announced reductions June 2 
were Hudson Motor Car Company, 
Chevrolet Motor Company and Pon- 
tiac Motor Company. These were 
followed on June 5 by Plymouth Mo- 
tor Corporation and Olds Motor 
Works, and on June 7 by Studebaker 
and Dodge. 

Hudson’s new lower prices become 
effective on the new Terraplane 
Challenger series, which is being in- 
troduced through an extensive maga- 
zine and newspaper campaign. Ad- 
vertising, emphasizing it as ‘a full 
size, full powered 6 with fully ad- 
vanced streamlined style,” quotes a 
factory price of $565—‘‘as much as 
$80 less than other cars in the low- 
est price field.” 

Chevrolet’s reductions, which in- 
clude all models of passenger cars 
and trucks, according to the copy, 
range from $25 to $45 on the passen- 
ger cars, and from $30 to $50 on the 
trucks. Its lowest priced six is now 
offered at $465. 

Price reductions on Studebaker 
models range from $75 to $175. On 
Dodge the reductions are as much 
as $45. 


Plymouth, Olds Follow 


Pontiac advertises “the greatest 
value in the low priced field” with 
a sweeping reduction of $40 on all 
models. 

B. E. Hutchinson, chairman of the 
board of Plymouth Motor Corpora- 
tion, announced June 5 Plymouth's 
new price structure which cuts the 
cost as much as $45 on some models 
and gives Plymouth a base price of 
$485 at the factory. 

“Because more than 4,000,000 peo 
ple in America depend on the manu- 
facture and sale of ‘new cars for 
livelihood, we believe that continua- 
tion of new car sales on a high level 
is a greater contribution to a return 


to economic normalcy than any 
other American industry could 
make,” Mr. Hutchinson said. 

“Our record production for this 


year and the fact that there is still 
a tremendous untapped market for 
new cars, inspired the reduction.” 
Oldsmobile used copy running ap- 
proximately 2,000 lines to announce 
reductions on both the “Six” and the 
“Kight.” Advertising announces a 
base price of $650 on the “Six” and 
$885 on the “Eight.” The reductions 
range from $10 to $35 on the former, 
and $15 to $25 on the latter. Copy 
specifies, “no features eliminated .. . 
the same big, completely equipped 
Oldsmobile at a lower price.” 


Big Plymouth Drive | 


Detroit, Mich., June 7.—Plans for 
the largest newspaper advertising 
campaign ever used by the company 
at this season of the year are now 
under way, according to J. B. Wag- 
staff, director of advertising and 
sales promotion of Plymouth Motor 
Corporation. 

“Advertising has played a highly 
important part in Plymouth’s pro- 
gram as is indicated by the remark- 
able increase in sales to dealers, 
which, for the first four months of 
1934, have exceeded the $71,000,000 
mark,” Mr. Wagstaff said. “It is in- 
teresting to note that with our ex- 
panded budget, the more than $70,- 
000,000 worth of cars shipped during 
the first four months was more than 
one and three-quarter times the 
shipments during the same time a 
year ago.” 

He added an optimistic note on 
the general business outlook by stat- 
ing that “generally improved busi- 
ness conditions and a greatly ex- 
panded retail automobile market 
have prompted Plymouth to make 
these increases in its advertising ex- 
penditures.” 

Mr. Wagstaff pointed out, in con- 
clusion, that “it is Plymouth’s policy 
to constantly increase advertising in 
step with expanding sales possibili- 
ties.” 


Display Men Elect 


L. L. Wilkins, Oklahoma City, was 
elected president of the Southern 
Display Directors Association May 
30 at the annual meeting in Dallas. 
Vice-presidents are W. L. McCurry, 
Shreveport; J. L. Thomas, Dallas; 
and B. E. Chester, Fort Worth. Fred 
Powers is the new secretary-treas- 
urer. 
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Ask Editorial 
Leadership by 
Business Press 


Chicago, June 7.—Business papers 
stand at the crossroads, and must 
reach a momentous decision, in the 


opinion of industrial advertising men | 


attending a group meeting under the 
auspices of the Association of Na- 


tional Advertisers Monday evening. 
Ralph Leavenworth, general adver- 
tising manager, Westinghouse Elec- 
tric & Mfg. Company, East Pitts- 


burgh, Pa., presided. 

“Are business men really reading 
their vocational papers?” This was 
the question which precipitated a 
lengthy debate, with nearly every 
one present contributing to the sym- 
posium. 

It was pointed out that during the 
depression, with advertising revenue 


dwindling, many business papers 
were forced to cut their editorial 
budgets. Particularly were many 


confronted with the necessity of re- 
ducing traveling expenses of editors. 

With the birth of NRA and other 
Rooseveltian measures business men 
began to pay more and more atten- 


had to do so in order to keep up with 
the march of events, industrial ad- 
vertising managers pointed out. 
During this period, it was sur- 
mised, business papers may have lost 
some of their prestige. To regain it, 
they must step up their editorial 
requirements, spend more money, 
especially in scouring the country 
for significant stories, and otherwise 
assert the editorial leadership of 
which they were prone to boast. 


James M. Irvine 


Taken by Death 


James M. Irvine, for many years 
with the Curtis Publishing Company, 
died May 27 at his home in Altadena, 
|Calif. Mr. Irvine was 63 years old. 

He was for seven years western 
|manager of Country Gentleman in 
| the Chicago office, and was moved to 
| Philadelphia in 1922 to become ad- 
| vertising manager of that paper. He 
| transferred to California in 1930 to 
'do special work in the Curtis adver- 
| tising department. 


| Ring-Rout Appoints 

| Advertising of Ring-Rout, Ine., 
New Orleans, maker of a remedy 
|for athlete’s foot, has been placed 
|with MeJunkin Advertising Com- 
| pany, Chicago. Radio and outdoor 
will be used. 


69 OF HIM 


OWNS a Caf 


or medium priced class 


His* taste in automobiles runs to Buick, Chrysler, and up. 
In other merchandise he is a quality buyer, too. 


Tell him about your Luxury, 


Market Product. You will find him a receptive and responsive 


prospect 


—surely and inexpensively reached through his favorite 


magazine, The Rotarian. 


in the hig 


tion to their daily newspapers. They | Gannett, Thomson to 


Aid Milk Advertisers 


Frank Gannett, publisher of the 
Gannett newspapers, and William A. 
Thomson, director of the Bureau of 
Advertising, American Newspaper 
Publishers Association, have been 
named ex-officio members of the ad- 
visory board to the Milk Publicity 
Bureau of the State of New York. 

The board will have a voice in the 
expenditure of a minimum of $500,- 
000 for the advertising of milk dur- 
ing the coming year. Other mem 
bers are: 

Dr. Thomas Parran Jr., Commis: 
sioner of Health of New York State; 
Dr. Flora Rose, director of the New 
York State College of Home Econom- 
ics at Cornell University; George 
W. Sisson Jr., business executive and 
farmer, Potsdam; Jerry B. Badgley, 
Albany milk distributor, and Earl B. 
Clark, North Norwich dairyman. 


Heat Wave Causes 
Death of J. T. Gould 


A heart attack aggravated by the 
high temperature proved fatal to Jay 
Thomas Gould, 47 who died suddenly 
June 2 at his home in a suburb of 
Scarsdale. 

Mr. Gould was vice-president of 
Art Craft Photo Engraving Corpora- 
tion, New York, and had been in the 
engraving business in this city for 
25 years. 


Specialized Service, or Thin 


*He is a Rotarian, and therefore 
an Influential Citizen. He and his 
friends represent the best buying 
power in America. 

Logically, should not his maga- 
zine be part of your promotion 
program? 

A note to The Rotarian Magazine, 
211 West Wacker Drive, Chicago, 
will bring you the essential facts, 
personally and well presented. 
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Rotarian's Readers 
74%, own their own homes. 
44% have traveled on ocean liners. 
72% personally own listed stocks and bonds. 
32% are directors in more than one company. 


iM ‘ : : 
66%, use trucks and automobiles in their 
businesses. 
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85°, of Rotary Clubs 
are in towns of 25,000 
population and under 


CREDIT GIVEN TO 
ADVERTISING FOR 
ABBOTT'S RECORD 


President Clough Urges 
Larger Place for Admen 


Chicago, June 7.—Abbott Labora- 
tories, one of the largest pharmaceu- 
tical houses in the world, continued 
its advertising and research work 
without a break during the depres- 
sion period, and as a result did not 
miss paying a dividend out of earn- 
ings during that time. 

This good news was made public 
today by S. DeWitt Clough, president 
of the company, and formerly its ad- 
vertising manager, who is still adver- 
tising-minded to a great degree, and 
who believes that advertising men 
should play a more important role 
than they do in bringing financial 
success to the companies with which 
they are connected. 

This great company, which has 
over 1,000 items in its line, and puts 
back of fifty specialties one of the 
largest advertising campaigns in the 
country not directed to the general 
public, spends over $500,000 a year 
in advertising, using professional 
and trade publications, direct mail, 
dealer helps, sampling and other pro- 
motional methods. Its 200 salesmen 
are keyed to a high point of enthusi- 
asm, and are kept fully informed at 
all times regarding advertising and 
promotion plans, 


To Initiate Contest 


Abbott Laboratories does not be- 
lieve in summer slumps, but has a 
specific sales and advertising pro- 
gram for this period. On July 2 Mr. 
Clough, speaking from San Fran- 
cisco, where a district sales meeting 
is to be held, will talk over a na- 
tional telephone hook-up to five other 
district sales meetings, and the man- 
agers of those districts will issue 
challenges for sales performances 
during the summer months which 
will be promptly accepted, with the 
certainty, based on past records, that 
the quotas set up will be met. 

Abbott has a 100 per cent club, to 
which all salesmen who equal or ex- 
ceed their quotas belong, and trips 
to New York and Chicago, as well 
as other incentives, are employed to 
give distinction to this achievement. 

“IT have often commented on the 
fact,”” said Mr. Clough in an inter- 
view with ADVERTISING AGE today, 
“that advertising men are not given 
as large an opportunity as they 
should have to contribute to the 
progress of their companies. 

“They are ingenious, optimistic 
and courageous, and if they know 
their respective businesses, they can 
not only assist in developing, but 
actually initiate, sales campaigns. 
The sales department often is con- 
cerned chiefly with getting immedi- 
ate orders, and the advertising man 
can therefore take a longer look 
ahead and develop promotional plans 
which the sales department will 
gladly use in business getting. 


Should Be On Board 


“The advertising executive should 
concern himself with customer rela- 
tions and all other phases of the 
business where his special talents 
will be of value. I frankly believe 
that if companies were to put their 
advertising managers on their 
boards of directors, so that they 
could see the business as a whole, 
and understand all of its problems, 
the results would be greatly to the 
advantage of these enterprises.” 

Mr. Clough believes, too, that ad- 
vertising men should consider them- 
selves as permanent fixtures, and 
endeavor to make a life work and a 
career of their positions, rather than 
make too many changes. In jumping 
from one advertising post to another, 
he believes, advertising men often 
lose the expert knowledge of a spe- 
cific business which, coupled with 
their professional ability, should be 
their greatest asset. 

His own Career how 


shows suc- 


CREDITS ADVERTISING 


S. DeWitt Clough 


cessfully his formula operates, for 
his 31 years’ connection with Abbott 
Laboratories has seen a continuous 
increase in his responsibilities and 
authority. He started as advertising 
manager in 1903, and after ten years 
became secretary of the company 
and director of advertising. Ten 
years more saw him made vice-presi- 
dent in charge of advertising, and in 
1933 he was elevated to the presi- 
dency. 


Does Much Research 


As head of the business he shows 
the same keen enthusiasm for skil- 
ful sales promotion and advertising 
methods as when his whole responsi- 
bility was confined to advertising. 
His advertising department, headed 
by C. R. Jackson, is well staffed and 
creates all of its advertising mate- 
rial, no agency being employed. Its 
direct mail campaign was adjudged 
one of the fifty best in 1933, while 
its new blue and white packages, thie 
result of complete redesign, have 
been awarded prizes at the packag- 
ing exposition. 

Research is regarded by Mr. 
Clough as vitally important, espe- 
cially in the case of a house which 
is serving a scientific or professional 
field. The company spends $100,\)00 
a year for research, including the 
maintenance of fellowships at sev- 
eral of the leading universities. 

While Abbott Laboratories uses 
many of the leading medical, drug 
and nursing journals, it relies 
heavily on direct mail campaigns 
which it sends out at frequent inter- 
vals. One general mailing to 150,000 
physicians, offering samples, brought 
43,000 returns, and a mailing to 
50,000 nurses produced 8,000 replies. 
Detail men who call on professional! 


people maintain contact with the 
field and follow up the delivery of 
samples. 


Expanding Business 


Mr. Clough was in charge of the 
publication of Clinical Medicine, a 
general medical publication, during 
most of the time he served as advel- 
tising manager. This publication was 
sold some time ago, the company 
deciding that publishing is out of its 
line. 

Abbott Laboratories is now in al 
era of expansion, having established 
new branches recently in Philadel: 
phia and Atlanta, and a new con 
pany in Mexico. It also has an affili- 
ated plant in Canada, which operates 
branches in Great Britain, so that 
the Abbott business is now truly 
world wide. 

“We are looking ahead,” said Pre> 
ident Clough. “Our current progran} 
was planned for three years, unl! 
the end of 1935. Now, at the midway 
point, we have reached every sale 
objective set up at the beginning of 


1933.” 


A. A. M. Elects O’Nei! 
The Association of Advertisits 
Men, New York, has elected Hare!" 


Js O'Neil, Fisher-Stevens Service, 
president. . - 
Edwin F. Skillman is vice-pre™’ 


: = ae pert 
dent; Leigh Gill, secretary; Here! 


Dunkel, treasurer; Larry %!* n 
sergeant at arms. New director @) 
Wesley DeBarger, Harold Mor 


and Claiborne Flynn. 
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An industrial recovery. like an industrial depression. is, in a practical sense of the word. ; an irresistible force.—. er P. Sloan, Jr. 


za New England’s 
“GOOD MORNING” Gh c 
L for 103 years 


Although there are NINE Daily Newspapers in Boston 
the outstanding one of them ALL is The Boston Post 


of all the of all the families in 

1 Ae the 32 cities and 

Poa towns of over 10,000 

O O inhabitants compris- 

e and— ee ing Greater Boston 


regularly read The Boston Post 


R THE GREAT 
= | »  |BreakfastTablePaper 


aia OF NEW ENGLAND J 


IF each of the nine daily newspapers in Bos- This overwhelming circulation dominance 
ton covered a proportionate share of the which enables an advertiser to reach practi- 
families in this area, each would have a fam- cally half of the families in this market with 
ily coverage of approximately 11°%—but this only one newspaper is the reason why so 
average does not hold true. The Boston Post many important schedules are published 
alone—instead of covering 11% of Boston’s exclusively in The Boston Post. Its value 
families, covers 52.4°%—nearly 5 times the as an advertising medium in this concen- 
average. Inthe 32 adjacent cities and towns trated, fertile market is obviously far greater 
mentioned above The Boston Post covers than any compulsory combination of morn- 
43.4°/,—nearly 4 times the average. ing and evening editions. 


Latest The 
Net Paid Dominant 
Daily Home-Delivered 
Circulation 9 Circulation 
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AN. A. MEETING 


Chicago, June 6.— The complete | 
registration of members and guests 
at the semi-annual meeting of the 
Association of National Advertisers | 
which closed at the Edgewater Beach 
Hotel here today follows: 

E. J. Allee, Pittsburgh Plate Glass | 
Company, Pittsburgh, Pa 

Rh. A. Applegate, E. I. du Pont de 
Nemours & Co., Wilmington, Del 

John F. Apsey, Jr... Black & Decker 
Mfg. Company, Towson, Md. 


Frank A 
pany, Pontiac, 
tobert V. 
Company, 
Robert 
pany, 


Berend, Pontiac Motor Com- 
Mich. 
Beucus, 
Cincinnati. 
Betten, Florsheim 

Chicago. 
Robert D. Black 
Company, Towson, 
Burr Blackburn, 
Corporation, 
Elon G 
University, 


Andrew Jergens 


Shoe Com- 
Black & Decker 
Md 
Household 
Chicago. 
Borton, 
Chicago. 


Mfg. 
Finance 


LaSalle Extension 


Lee H. Bristol, Bristol-Myers Com- 
pany, New York. 

B A. Broughton, Willard Storage 
Battery Company, Cleveland 

Allan Brown, Bakelite Corporation, 
New York. 

A. O. Buckingham, Cluett, Peabody & 
Co., New York. 

B. B. Caddle, Copper & Brass Re- 
search Association, New York. 

Paul Castner, White Company, Cleve- 
land. 

Kdward T. Caswall, Climalene Com- 
pany, Canton, O 

Wade Chapman, General Shoe Cor- 
poration, Nashville, Tenn. 

sSennett Chapple, American Rolling 


Mill Company, 
Herbert C, 


Middletown, O. 
Claridge, Salada Tea Com- 


pany, Boston. 

G. C. Congdon, Jones & Laughlin 
Steel Corporation, Pittsburgh. 

William H. Connolly, S. C. Johnson & 
Son, Racine, Wis. 

Charles A. Cook, General Shoe Cor- 
poration, Nashville, Tenn. 

lL. P. Corcoran, Hoover Company, 


(Chicago, 
Douglas 
New York 
M. W. Dallas, E. C. 
dianapolis. 
H. L. Delander, 
cago. 
Albert N. Dingee, 
Battery Company, 
Richard P 


W. Coutlee, Merck & Co., 


Atkins & Co., In- 


Crane Company, Chi- 
Electric 
Cleveland, 

Dodds, Truscon Steel Com- 


Storage 


pany, Youngstown, O. 
T. F. Driscoll, Armour & Co., Chicago. 
J. W. Dunbar, General Electric Com- 
pany, Cleveland. 


| 
1} 
| 


| P Mt burgh. 
EK. Frampton, 
Pa Pot Erie, Pa. 


Hammermill Paper 


Samuel C. Gale, General Mills, Inc., 
mse 
W. B. Geissinger, California Fruit 
Growers’ Exchange, Los Angeles, Cal 
| Dan Gerber, Gerber Products Com- 
pany, Fremont, Mich. 
Patricia Gordon, Princess Pat. Ltd.. 


Chicago 


Harry G. Green, RCA-Victor Com- 


pany, New York 

Robert W. Griggs, Standard Brands, 
Inc., New York. 

H. B. Groseth, Geo. A. Hormel & Co., 
| Austin, Minn. 
Ek. G. Hamel, Crescent Mfg. Company, 
Chicago 

Philip C. Handerson, B. F. Goodrich 


Rubber Company, Akron, O. 


Wilmington, Del. 
York. 


Nemours & Co., 
Albert E. Haase, New 


Company, Danbury, Conn, 
H. C. Ilium, Wahl Company, 
Harry M. Ireland, Health 
Corporation, Newark, N. J. 
H. V. Jamison, American Sheet & 


Chicago. 
Products 


Tin 


Plate Company, Pittsburgh. 
W. A. Jamison, Borden's, Chicago. 
Hart Johnston, Wander Company, 


Chicago. 
Turner 
Atlanta, 
P. J. Kelly, B. F. 
Company, Akron, O. 
Col. E. R. Kenner, 
Corporation, St. Louis. 


Jones, Coca-Cola Company, 


Goodrich Rubber 


Shell Petroleum 


Joseph M. Kraus, A. Stein & Co., Chi- 
cago. 

Guy J. Koch, Phoenix Hosiery Com- 
pany, Milwaukee. 

Kenneth C. Laird, Western Com- 
pany, Chicago. 

B. C. Lawton, Loose-Wiles Biscuit 
Company, New York. 

W. H. Leahy, Dennison Mfg. Com- 
pany, Framingham, Mass. 

talph Leavenworth, Westinghouse 
Electric & Mfg. Co., Pittsburgh. 

M. H. Leister, Sun Qil Company, 


Philadelphia. 


Robert T. Lloyd, International Nickel 
Company, New York. 
Lucien Locke, Ethyl Gasoline Cor- 


poration, New York. 


Ottis Lucas, Studebaker Corporation, 


South Bend, Ind. a 
W. A. Martin, Munsingwear Corpora- 
tion, Minneapolis. 


“If We See It in 


HARPERS MAGAZINE 
We Know It Is Good” 


is one way a subscriber expressed the very fine close rela- 
tionship existing between Harpers Magazine and its readers, 
which is of the utmost value to advertisers. 


Dear Sirs: 


Harpers has a place of its own in our home. As 
the reading matter, so the advertisement. 
see it in Harpers Magazine, we know it is good. 


lf we 


| should think that especially in these times 
Harpers ought to be an exceptionally good me- 
dium of advertising because it reaches a class 
of people who even now have purchasing power. 


(s) W.H. B. 


I 


*The above letter is 
typical of 500 others 
on file at our office. 
Many of them are 
contained in our 
Brochure “To See 
Oursel’s as others 
see us” which will 
be gladly sent upon 
request. 


Address: 
49 East 33rd St. 
New York, N. Y. 


‘*has 


Harpers 


MAGA 


for the reason 
in step with the times.’’ 


NE 


stood the test of time 
it is always 


Mac Harlan, Household Finance Cor- 
poration, Chicago. 

E. C. Harrington, Du Pont Rayon 
Company, New York. 

William A. Hart, E. I. du Pont de 


I. A. Harwood, Bauer & Black, Chi- 
cago. 

W. P. Hemrich, Armour & Co., Chi- 
cago. 

M. F. Hollister, Coca-Cola Company, 
Atlanta, Ga, 

Standish W. Holmes, Viscose Com- 
pany, New York. 

N. Thompson Hooper, Mallory Hat 


Company, 


Cornoration, 


Two members of the Atlanta organization, Mills F. Hollister and 
Turner Jones, vice- president, at the A. N. A. meeting 


D. W. Meservey, DuPont Cellophane 
Company, New York. 

Herbert Metz, Graybar Electric Com- 
pany, New York. 

Lawrence E, Meyer, Kotex-Kleenex 
Company, Chicago. 

George Mott, Zonite Products Cor- 
poration, New York. 

Miller Munson, Florsheim Shoe Com- 
pany, Chicago. 


Elliott McEldowney, Henry L. Doherty 
& Co., New York. 

Allyn MelIntire, Pepperell Mfg. Com- 
pany, Boston. 

Norman C. Olds, Perfection Stove 


Cleveland. 


FE. M. Oren, U. S. Gypsum Company, 


Chicago. 


Stuart Peabody, Borden Company, 
New York. 

H. W. Pearson, Wahl Company, Chi- 
cago. 

Cc. K. Perkins, Bauer & Black, Chi- 
cago, 

R. K. Perrin, Du Pont Company, Chi- 
cago. 

D. V. Pinkerton. Northern Paper 
Mills, Green Bay, Wis. 

John H. Platt, Kraft-Phenix Cheese 
Corporation, Chicago. 

Beh N. Pollak, Richfield Oil Corpora- 
tion, New York. 

toger A. Poor, Hygrade Sylvania 
Corporation, Salem, Mass. 

W. B. Potter, Eastman Kodak Com- 
pany, Rochester, N. Y. 


J. R. Ramsey, S. C. Johnson & Son, 
Racine, Wis. 

H. E. Riggs, Strathmore Paper Com- 
pany, West Springfield, Mass, 


Frank J. Ryan, Cleveland Electric 
luminating Company, Cleveland. 


Il- 


Paul Ryan, Shell Petroleum Corpora- 
tion, St. Louis. 

W. L. Schaeffer, National Tube Com- 
pany, Pittsburgh. 

John W. Scoville, Chrysler Corpora- 
tion, Detroit. 

Stanley P. Seward, White Company, 
Cleveland 

John E. Stewart, Borden Company, 
New York. 

Daniel F. Sullivan, Cannon Mills, Inc., 
New York. 

Mark W. Tapley, E. R. Squibb & 
Sons, New York. 

A. FE. Tatham, Bauer & Black, Chi- 
cago, 

H. B. Thomas, Centaur Company, 
New York. 

H. ©. Ward, Chrysler Export Cor- 
poration, New York. 

L. J. Webster, Du Pont Company, 

Louis Weigart, Ex-Lax, inc., Brook- 
lyn. 

Oscar LL. Westgate, Atlantis Sales 


Rochester, N. Y. 


Elmer T. Wible. Pittsburgh Steel 
Company, Pittsburgh. 

Stanley F. Withe, Aetna Companies, 
Hartford, Conn. 

CG Kk. Wittmack, Oshkosh Overall 
Comnany, Oshkosh, Wis. 

William A. Wolff, Western Electric 
Company, New York. 

Guests 

Warren Agry, Good Housekeeping. 

L. S. Berger, Guy P. Osborn, Ine. 

Ray Bill, Sales Management. 

Asa Blish, Liberty. 

Hal Blakeslee, Bureau of Advertising. 
A Be 

Homer J. Buckley, Buckley, Dement 
& Co. 


John R. Buckley, 

Frank Braucher, 
Company. 

Richard C, 


Cosmopolitan. 
Crowell 


Chapek, Needlecraft. 
G. D. Crain, Jr., ADVERTISING AGE. 
W. KE. Donahue, Chicago Tribune. 
Louis Engel, Advertising & Selling 
Charles D. Frey, Charles Daniel Frey 
Company. 
H. F. Gilhofer, National Outdoor Ad- 
vertising Bureau. 
Oo. C. Harn, Audit Bureau 
lations. 
Edward B. 
Newspapers. 


Holden, Scripps-Howard 


S. G. Howard, Indiananolis News. 
H. C. Klein, Webb Publishing Com- | 
pany. 


Edgar Kobak, National 
Company. 

YD. A. Locke, 
pany. 


Broadc: 


Barnsdall Refining 


Publishing | 


of Circu- | 


isting | 


Com- | 


S. L. Meulendyke, Marschalk & Pratt, 
Inc., New York. 
Marco Morrow, Capper Publications. 


Dwight M. Mills, Kenyon & Eckhardt. 


William D. McJunkin, McJunkin Ad- 
vertising Company. 
Malcolm Muir, McGraw-Hill Publish- 


ing Company. 


Sam Nelson, Fawcett Publications. 

Arthur Ogle, Needham, Louis & 
Brorby. 

kK. M. Patterson, Cincinnati Times- 
Star. . 

Sterling Peacock, N. W. Ayer &'Son. 

Roy Pratt, Peoria Journal-Transcript. 


William H. Rankin, 
kin Company. 

John M. Rodger, 
lishing Company. 


William H..Ran- 


McGraw-Hill Pub- 


M. B. Sharp, Kansas City Journal- 
Post. 

H. C. Schomaker, Branham Company. 

C. H. Sundberg, Major Market News- 
papers, Inc. 

D. G. Schneider, Young & Rubicam. 


Everett Smith, Liberty. 

John Sterling, McCall's. 

Niles Trammel, National 
ing Company. 

Charles C. Younggreen, Reincke-Ellis- 
Younggreen & Finn. 


Broadcast- 


Kearns Presides Over 


Omaha Advertising Club 


William H. Kearns, Buchanan- 
Thomas Advertising Company, 
Omaha, Nebr., has been advanced to 
the presidency of the Omaha Adver- 
tising Club, succeeding R. J. Rey- 
nolds, Jr., who has joined the adver- 
tising staff of the New York Ameri- 
can and has left Omaha. 


Mr. Reynolds was recently elected 
president of the club, with Mr. 
Kearns as vice-president. A new ap- 


pointee to the latter post will be an- 
nounced after the final meeting, 
June 12. 


A. F. A. Fourth District 
Elects New Officers 


Marvin Walker, Florida Grower 
Magazine, Inc., Tampa, was elected 
district governor of the Fourth Dis- 
trict of the Advertising Federation 
of America at the convention in 
Miami last week. Other officers: 

Thayer Newman, Associated Ad- 
vertising Agency, Jacksonville, vice- 
governor; James Robertson, adver- 
tising director, Florida Power Com- 
pany, St. Petersburg, secretary; Ver- 
nal Clark, Loomis & Hall Advertising 
Agency, Miami, treasurer. 


Display Service Moves 

Show Win-Do Display Service, 
New York, has moved to new and 
larger quarters at 37 West 47th St. 


Roberts Moves Office 


H. Armstrong’ Roberts, photo- 


| grapher, has moved to 420 Lexington 
| Ave., New York. 


Unit Is Set Up 
By Distributors 


New York, June 7.—Twenty of the 
biggest, independent, house-to-house 
distributors of advertising literature 
and samples, whose combined organ- 
izations cover the country from coast 
to coast and from Canada to the gulf, 


merged their national advertising 
interests and activities this week 
into one corporation, Advertising 


Distributors of America, Inc. 

Jean Blum, San Francisco, has 
been named chairman of the board 
of the new corporation. Other of- 
ficers are Ralph L. Goodman, Chi- 
cago, president; Roy A. Ziegenfuss, 
St. Louis, vice-president; and John 
B. Barry, New York, vice-president 
in charge of sales. 

Mr. Barry has established na- 
tional sales and executive offices 
here at 444 Madison Ave. The or- 
ganization will maintain 24 zone 
division offices in principal cities 
and 29 warehouses. Branch dis- 
tributing offices and crews are 
located in territories subordinate 
to the division offices. 

To meet the requirements of na- 
tional advertisers, the service has 
been standardized on a_ basis of 
high quality. Rates for the various 
types of service have been estab- 
lished on a uniform basis nation- 
ally. Statistical data, enabling the 
national advertiser to formulate his 
plans quickly and correctly, together 
with breakdowns into income and 
rental groups and racial origin, have 
been prepared. 


Give Merchandising Service 


More than 6,000 adult male carriers 
are permanently employed by Adver- 
tising Distributors of America, Inc., 
according to Mr. Barry. The carriers 
are completely uniformed, and adver- 
tisers may have their choice of sev- 
eral stock uniforms or special uni- 
forms identifying the carrier with 
the advertiser’s product and trade 
mark. 

The personnel also includes more 
than 1,500 foremen and field super- 
visors, equipped with cars and 
trucks. The organization will fur- 
nish complete merchandising coop- 
eration when desired, including th¢ 
installation of point-of-purchase ad- 
vertising and the selling and delive: 
ing of merchandise. 

A few of the distributing organ- 
izations included in the organization 
are Peck Distributing Corporation, 
New York; James T. Cassidy, Inc., 


Philadelphia; Big 4 Advertising 
Carriers, Inc., Chicago; Molton Dis- 


tributing Company, Cleveland; Triple 
A Advertising Carriers, St. Louis 
and Kansas City; 

Publicity Distributing Company, 
Pittsburgh and Cincinnati; George 
Ueber & Sons, Milwaukee; Baltimore 
Distributing Company, Baltimore 
and Washington; Pioneer Distribut- 
ing Company, Indianapolis; Adver- 
tising Distributors, San Francisco 
and Los Angeles. 


Cook to Schaffner 


The H. C. Cook Company, Ansonia, 
Conn., maker of Gem nail clippers 
and metal specialties, has placed its 
account with Claude Schaffner Ad: 
vertising Agency, New Haven, Conn. 
Magazines and direct mail will be 
used. : 


Gets Building Account 

The 1457 Broadway Corporation, 
New York, has named the Rogers 
Hattersley Company to handle its 
account. Industrial magazines and 
local newspapers will be used. 


Send for McCandlish 


The story behind some ofthe most beautifully 
lithographed displays and posters in America is 
that the buyer discovered that McCandlish makes 
a fetish of faithful reproduction, thus giving the 
poster the full advertising benefit ofall the beauty 
and color in the original finished sketch. For post- 
ers of any size and for advertising displays, it will 
pay youtoseeorwrite A.R.McCandlish,President. 


McCANDLIS 


ROBERTS AVE. AND STOKLEY ST 


LITHOGRAPH 
CORPORATION 


PHILADELPHIA PA. 
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Information 
for Advertisers 


The following documents may be se 
cured without charge by any national) 
advertiser or advertising agency from 
the companies sponsoring them, o7 
through ADVERTISING AGE. 


No. 601. Liberty. 

An interesting folder developed by 
Liberty Magazine which contains a 
copy of the publication together with 
brief material and charts describing 
Liberty's gains in advertising 
revenue. 


No. 602. Looking Forward with Air 

Conditioning. 

A compilation, in booklet form, of 
the first seven articles of a series on 
this important subject which have 
appeared in System and Business 
Management. The series deals spe- 
cifically with the practical use and 
the value of air conditioning in busi- 
ness. 


No. 603. The Added Increment. 


An attractive brochure issued by 
Columbia Broadcasting System deal- 
ing with “the added increment” of 
broadcasting; that is, the ability 
through radio to make your program 
and your message a definite part of 
the time habits of consumers. An 
interesting thought, clearly pre- 
sented. 


No. 604. A New and More Effective 

Approach to a Proven Market. 

“A booklet published by Street and 
Smith Publications announcing the 
introduction of a new four-color serv- 
ice for advertisers in the Street and 
Smith Group. A unique feature of 
the plan is that plates for four-color 
pages in the publications will be fur- 
nished by the publisher without 


charge. 
No. 510. How Beer Jobs Are Being 
Installed. 


A book describing the selling and 
installing experiences of a Chicago 
dealer in plumbing fixtures in plac 
ing bars and other dispensing equip- 
ment for retailers. Printed by Do- 
mestic Engineering. 


No. 596. The Building Maintenance 
and Management Market in New 
York. 

An analysis of the size and impor- 
tance of the building market in New 
York controlled by banks, estates, 
insurance and mortgage companies, 
real estate firms, etc. Published by 
Real Estate Record and Builders’ 
Guide. 


No. 573. Time—Today—Tomorrow. 

An unusually effective brochure 
illustrating the results of scores of 
reader tests on Time. The unique 
maps not only point the necessary 
morals, but also lend decorativeness 
to the volume. 


No. 5938. Sixteen Years With the 

Women’s Magazines. 

A record of the gains and losses in 
advertising revenue of nine women’s 
magazines during the period from 
1918 to 1933. Published by House- 
hold Magazine. 


No. 549. Farmer to Farmer Selling 
in the Country Gentleman. 


A brochure which tells the story of 
“The Farmers’ Market Place” in the 
Country Gentleman, with a record 
of the advertisers, the results secured, 
ete. 


No. 462. Route List of Retail and 
Wholesale Grocers. 


A complete list of groceries in 
Louisville, arranged geographically. 
Also a route list of drug stores. 
Published by The Courier-Journal 
and Louisville Times. 


No. 539. Charts Showing Consumer 
Preference for Various Products. 


These charts, prepared by station 
WLW, Cincinnati, show consumer 
preferences for various types of ad- 
vertised merchandise, such as coffee, 
igarettes, autumobiles, etc. Because 
ff their confidential nature, they are 
supplied upon request of major 
executives only. Only charts deal- 
ng with the inquirer’s own industry 
are supplied. 


San Antonio Has Drive 
A municipal campaign for San An-| #% 4 Winter 
tonio will be conducted throughout 
the middle west. A sum of not less| man of the 
than $35,000 will be spent to point 


TWO PUBLISHERS AND A. B. 


Among the guests who attended the A. N. A. banquet Tuesday were 
Marco Morrow, Capper Publications; O. C. Harn, Audit Bureau of 
Circulations; and H. C. Klein, "Farmer and Farm, Stock & Home." 


C. CHIEF 


= 


How America’s new industry 


galers. . 
ZZ 


points ou 


out the advantages of San Antonio 


resort. Paul McSween, 


manager of the Guter Hotel, is chair- 


publicity committee in 


charge of the program. 


tils 


= 


| 
| 


Inclade Rules 
On Advertising | 
In School Code 


Washington, D. C., June 7.—Rules 
and regulations regarding advertis- 


'ing ethics are given considerable at- 


|“Nor will those glowing advertise- 


|await their graduates in any particu- 


tention in the code for the private 
home study school industry, which 
will become effective Monday. 


The code includes a broad trade 
practice rule prohibiting all false 
representation which applies equally 
to mail and personal selling. “No 
advertising in which there is an ex- 
aggeration of the high earnings that 
the graduates of the school may ex- 
pect will be tolerated,” it is declared. 


ments of golden opportunities that 


lar field of employment be _ sanc- 
tioned.” 

NRA announcements state that 
“special” or “limited” types of ad- 
vertisements will be banned unless it 
can be demonstrated that such offers 
actually are special or limited. Ad- 
vertising of “free” features is also 
banned. 

The use of “help wanted” and 
“blind” advertisements in securing 
students is prohibited, as is the em-' 


| ployment of marked up or fictitious 


prices from which discounts are 
offered, and the publication of pic- 
tures of beautifully developed men 
and women as evidence of what phys- 
ical culture courses will do for stu- 
dents. 

Administrator Johnson referred in 
his report to the President, to the 


|}custom prevalent in many schools of 


advertising premiums, money-back 
agreements and guarantees of jobs 
to students. “‘When abused,” he said, 
“these practices tend to have a bad 
effect on the prestige of the industry, 
vet legitimate use is made of them 


| by many schools.” 


R. C. Beggs, J. E. Allen 


Become Representatives 


J. Edward Allen, formerly with 
the business development depart- 
ment of the Curtis Publishing Com- 
pany, has joined the New York office 
of Wandless Associates, Inc., publish- 
ers’ representatives. 

Robert C. Beggs, formerly with 
Lang, Fisher & Kirk, Cleveland 
agency, has also joined this office of 
the firm of representatives. 


Taylor Joins “Spirits” 

Don Taylor, formerly managing 
editor of the Journal of Business 
Education, has joined Spirits, the 
business publication of the whisky 
and wine industries, New York, as 
editor. 


Tell YOUR prospects “Where to Buy It.” Frigidaire’s 
experience in selling electric refrigerators has dem- 
onstrated the importance of directing prospects to 
authorized dealers ... has proved the value of “Where 
to Buy It” Service. To increase the effectiveness of its 
national advertising Frigidaire makes this service avail- 
able to its Air Conditioning distributors, 

Frigidaire is just one of many advertisers using this 
service. It works equally well in other and diverse 
fields— shoes, automotive supplies and service, office 
equipment, coal, radios, for example. 

Manufacturers of these products using this dealer 


identification service list their trade marks in classified 
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directories wherever distribution 


Frigidaire lays the ground- 
work for its Air Conditioning 
advertising campaign—by 
adopting “Where to Buy It” 


identification service. 


warrants. Below the 


Trade Mark Heading authorized dealers list their 
names, addresses and telephone numbers. Thus pros- 
pects who want those brands are directed to local rep- 


resentatives. 


“Where to Buy It” can help to increase sales for 
your product, check substitution, make your advertising 
more effective, keep your dealers better satisfied. 

For additional information, communicate with Amer- 


ican Telephone and Telegraph 


Trade Mark Service Division, 195 Broadway, ‘a 


New York (EXchange 3-9800); 


Washington Street, Chicago (OFF icial 9300). 


Company, 
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20 ADVERTISING AGE 
STORE LOSSES Se = muslin hag val MANY PRODUCTS GET BREAK ON DISPLAY Sunkist Book ( 
wear, negilgzees,; urs, mens ur- ‘ 


nishings; and basement coat depart- | 
ments. 

“There is some concern in regard 
to the results of the apparel depart- 


Reveals Plans 
For Valencias 


LESS DESPITE 


ments,” he said, reporting that “wo- 
men’s coats and suits, while not gen 
‘ 4os Angeles, Cal., June 7.— The 
erally profitable, faired better than _Los Ang oe, (eo a. 
tl ot! departments, with the ex California Fruit Growers Exchange 
1 olner spar 8, 5 > @&ae 


: sie i has just issued its plan book describ- 
ception of turs, 


a si Nevertheless the apparel depart- ing the a advertising — 
N 5 ) 6 A Warned ments have shown a remarkable re Hem a ageasarirn aoa a I 
' ' ‘ ' ' duction in operating loss, and like book not on y out ines the advertis 
P ‘6 j P " wise have a high stock turn rat ing campaign for this product and 
Against Buyers Strike about eight times per annum, com reproduces many of the advertise- 
~— sania with the aie lle sialon as ments to be run in telling the health 
Chicago, June 7.—Although depart-|a whole of just under four times. story built sround ‘the sondeenggni 
ment and specialty stores generally ; 5 . pamateey but also ote Sen Tae fe) 
fared better in 1933 than in any year Home Furnishings Unprofitable gestions on effective display of Va- , 
since 1929, the average store is still Special attention was given in Mr. | ROC lencias to fountain operators and ti 
in the red, and reduction in net loss | Kleinhaus’ report to the home fur- ina 9 fresh Seuss merchants. : p 
has been due almost entirely to/nishings departments, including fur- | . } National magnernes to et used in . 
higher prices, rather than to larger |niture, floor coverings, draperies, | . WASH DAY the summer Valencia drive inctude 
volume of sales. members of six di-| china, glass, lamps, radio, and major | LUX American Magazine, A me ri a n , 
visions of the National Retail Dry | household appliances. “These depart- | NEEDS Weekly, Child Life, Collier's, Deline- pe 
Goods Association were informed at | ments were generally unprofitable to | ator, Good Housekeeping, Ladies’ a 
a meeting of these divisions which|the typical stores in each sales | Home Journal, Literary Digest, Mc- 
concluded here today. | group,” he said, “with this exception: Call * Parents Magazine, Saturday ‘ 
Reporting to the Controllers’ Con-|the domestic floor coverings depart-| Products of other manufacturers are given generous position in this | ’vening Post, Time, and Woman's a 
gress of the association yesterday | ment in the typical store with total wash day display suggested to dealers by John Puhl Products Com- Home pi cnigae ' i. ti 
afternoon on departmental results in| annual volume over $10,000,000 re- pany, whose Little Bo-Peep Ammonia appears in the center. _ olor pages will Sppees 8 man? b 
1933, H. I. Kleinhaus, general man-| turned a small profit, 0.7 per cent of — : : ~ — ae these publications, and a addi- n 
ager of the congress, gave the follow- | sales. * ; é : einianll tion car cards will be used in 3f 
ing figures for percentage of profit or| “Notwithstanding the increase in ment increased 46 per cent on 1933, | cities and the combination painted . 
loss to sales during 1933: ‘volume in the major household ap-| the report continued. Losses in this and neon displays used for some time fe 
Stores with sales of $500,000 to $1,-| pliance department, these lines were department, it would appear, “are by Sunkist will be used in 28 lead- 7 
000,000, L 0.7; sales of $1,000,000 to | unprofitable to all groups, because of due principally to an inadequate ing cities. ve 
$2,000,000, P 0.4; $2,000,000 to $5,-| the low markon. The home furnish- markup, considering age eager SAMPLING NEW Se a ee ae ce aa I 
000,000, L 0.8; $5,000,000 to $10,000,-| ings departments have been gener- the merchandise and the cost of change’s custom to issue one plan “ 
000, L 1.5; over $10,000,000, L 1.1; | ally unprofitable to department stores | Servicing most of these household book covering the entire year’s ad- ee 
specialty stores, L 1.5. |for the past five years and thus one | devices. vertising of Sunkist products. Now, 
L Are Small |can begin to wonder whether the de- however, for the sake of timeliness, 
osses Are Smaller ‘partment store method of operation, Vol Decli the book has been broken down into 
“In 1932,” he said, “the typical] especially the relegating of these de- olume Mectines =e four sections, one each dealing with 
store in each group incurred a loss,| partments to poor locations in the New York, June 7.—Two new <de-| Navels, Valencias, lemons and grape- D 
which was largest, 7.9 per cent of |store, is the right method. Reporting at a general meeting|velopments, one a product and the fruit. The books are distributed co- ty 
sales, in the case of the store with | “It is high time that department] of all of the groups assembled except | other a packaging plan, are now be- incidentally with the launching of or 
sales between $500,000 and $1,000,000, | stores large and small became] the traffic group, on Tuesday morn-|ing introduced to the trade by The the respective campaigns. 
and smallest in the case of the|aroused to this situation with respect | jing, Malcolm P. McNair, professor of |Mennen Company. 
specialty stores, with 4.7 per cent of/to the continuing losses incurred] marketing and director of research| The new Mennen double edge razor F. D. R. Commends Paper a 
sales.” Compared with 1932, opera-| through the operation of the home| of the Harvard Graduate School of | blade, first mentioned in ADVERTISING yarns D, » the weekly 13 P . - 
tions in 1933 resulted in a decrease |turnishings division. As has been] Business Administration, declared| Ace two months ago, has just been | of th “cr ‘alia; ° wierd a ae Bt 
' ; : ; Rage  & ’ . 459, Me e Civilian Conservation Corps, 
of approximately five per cent in| remarked, it is not a new problem |that department and specialty stores | released to the trade and a large|received a letter from President 
losses, based on percentage of sales.|nor one which grew out of the de- profited by an increase in gross mar- | sampling campaign in principal cities | Roosevelt on the completion of its m 
Turning to a discussion of the rela-| pression, because even in 1928 and) pin during 1933 which made it pos-|throughout the country is under way.| first year, complimenting it on the u 
tive earnings of various departments, | 1929 the profitable home furnishings | siple to reduce operating losses by| Plans for advertising and promo-| Service the publication has rendered of 
Mr. Kleinhaus declared that the de-|division was a rarity in the depart-| some 67 per cent under the 1932|tion have been formulated and will | #™0D& the 300,000 CCC workers. tl 
partments which commonly returned | ment store field.” figures, despite the fact that sales|;be announced later. Hommann,|>= rs 
profits last year included silks and| This situation holds true despite | volume continued to-decline. Tarcher & Sheldon, Ine., is the fa 
velvets; woolen dress goods; gloves; |the fact that sales in the average | This reversal in the size of gross|agency. The company started in- ti 
corsets and brassieres; hosiery; knit' major household appliance depart- | margin is most gratifying, Prof. Me-| cluding one-blade samples with some 
- — a == | Nair said, “but the figures also show | of its shaving cream some time ago, FOURTH FEDERAL oi 
‘that for practically all classes of|seeking mail orders at the reduced li 
| stores the decline in sales volume] price of 25 cents, and slight mention RESERVE, Monthl be 
j | continued in 1935, though at a much | has been given the blade in some y M4 
lower rate, and that the improved | magazine copy since. B : R Ss 
|showing with respect to final sat | The blade is the result of more eiedianae evan “ 
- | sain or net business profit was at-|than a year’s experimental and test- Shows 5} 
| é ‘ ” ‘ Ij | | tributable largely to the increased | ing work in the Mennen laboratory 
srs «a ee gross margin brought about by the}and in consumer use. Various types sk 
sharply rising price level.” of steel, different grinds, honing and s 
5 As for advertising costs in 1933, | polishing were tried. AKRON " 
‘ . - Prof. MeNair declared that they were : Bt 
| for catalogs to be distributed to irregularly higher for the larger Large Size Package ra 
° > stores up to the $20,000,000 point, but A rigid and careful inspection, L E A D &, = 
| buyers in 10,000 chemical considerably lower for those with | with checking and re-checking, will ac 
sales above this figure. be possible by confining the blade to mm 
| . . . . 
: iF x . limited production, the company an- DISTRICT a 
industry p ants SuyeTS TRUE HHereeNs nounces. This harmonizes with the va 
A solemn warning against increas-| Wennen advertising theme for many 
| ing the price level to the point where | months, which has played up the lab- In D 
buyers hold back their purchases oratory work behind its shaving ma- n Department Stores 
was sounded in the report. terials and made photographs of Akron 45.2% April sales in- pl 
| “Tt should be borne in mind,” the} w. G. Mennen in laboratory setting crease—district 9.8% we 
a report said, “that the physical vol-|q regular institutional feature. Price Akron 79.5°% sales increase ad 
ume ot _ department store business | of the blade is now five for 35 cents. first four months 1934—dis- th 
tended if anything to increase 


1934 EDITION rhe second new development is a trict 31.1%. 


slightly up to the middle of 1931, and | 75-cent, eight-ounce jar of brushless _ 
" —_ zs ‘i that much the greater part of the| chave, brought out as a result of In Wholesale Groceries 
. + | KE disastrous decline in dollar sales vol- | ceneation: re , . | ees 7 

Chemica negmeerime seeegtl sag erate oxic Bg tags: Sige aor sensational sales of the cream put Akron 34.5°% April sales in- 
“sg trond ee ee ee I on the market less than two years crease—district 14.8°, 

the prrce level. ago. The carton follows the design Akron 43.4% sales alias 

ata O _ “It is therefore not wholly reassur-| of the smaller 50-cent size, done by piss ; a 

ing to find that physical volume,| gqwin H. Scheele, which won first first four months 1934—dis- 


prize in the 1933 trict 28.7%. 


which began to decline in the latter packaging exhibit 
| 


part of 1931 and continued to decline | snonsored by Modern Packaging. nen ek tee te 
; 929 ale cline i Be. a 1, . : : i 

Oses u in 1932, also declined in 1933, and The new size will be advertised in f the 1934 39°/ 
quite clearly (to judge from current = ee “ ad 


Collier's, Saturday Evening Post, and 
in the major. cities. 
When empty, the jar is adaptable as 
a cigarette box. 


above the corresponding pe- 
1933, according to Bul- 
letin of Business Research, Ohio 


| 'price and sales data) is decreasing newspapers 
—— |considerably in 1934. The full res- 
| ‘toration of the department store 
| business to prosperity levels does not 
| along the route of decrease in 
physical volume. The resistance 
| of consumers to higher prices is very 
| 


riod 


State University. 


* AKRON 


New Firm Starts to 


Sell Guernsey Milk 


Golden Guernsey, Inc., will take 
over the licensing of distributors to 
sell milk of the American Guernsey 


iie 


real.” 
Vail copy and contracts immediately lo 


World B vendeentina 


: Cattle Club, under the trade mark 
Publishes House Organ Golden Guernsey. 
a . e ‘ :. ‘ _ World Broadcasting System, Inc., Officers of the new organization 
t he 4 hemical € atalos a Oo. | New York, has begun publication of are Robert Scoville, laconic, Conn., 
ied Ss a monthly house’ organ, World | president; Karl B. Musser, secretary 
INCORPORATED News,” which contains news of]|and treasurer; W. W. Fitzpatrick, JOURNAL 
350 West 12nd Street New York. N.Y. World activities, as well as items of|in charge of sales; and Elsworth IN 


Bunce, in charge of advertising. The 
account of the firm, whose offices are 
at Peterboro, N. H., will be handled 
agency, Boston. 


Member A.B.C.—A.N.P.A. 
Major Market Newspapers, Inc. 


The first issue contained four 
pages, and was distributed to agency 
and advertising executives. 


| the on radio in general. 


by the Lavin 
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STANDARDIZED 
COLORS SOUGHT 
BY NEWSPAPERS 


Mechanical Conference Also 
Debates Shrinkage 


St. Louis, June 7.—-Standardization 
of colors used in newspaper advertis- 
ing, the necessity of close coopera- 
tion between advertisers and news- 
papers in color work, and proper 
allowances for dry mats were three 
of the leading questions discussed by 
the Eighth Mechanical Conference 
of the American Newspaper Publish- 
ers’ Association here this week. 

By way of a look into the future, 
one speaker suggested that unless 
the ingenuity of newspaper produc- 
tion men is diminishing it will not 
be long before bleed pages will be 
made available in newspapers. 

The selection of St. Louis as the 
meeting place of the mechanical con- 
ference was regarded as peculiarly 
logical. As Elzey Roberts, publisher 
of the St. Louis Star-Times, said in 
his address of welcome, the city 
boasts some of the most modern 
newspaper equipment in the country. 


Mat Shrinkage Discussed 


The auxiliary plant of the Post- 
Dispatch at 4200 Duncan Ave. is only 
two years old; the Globe-Democrat 
occupied its new plant only last year, 
while Mr. Roberts himself left the 
new home of the Star-Times to ad- 
dress the meeting just as the first 
editions in its new structure were 
going to press. 

On the question of shrinkage of 
mats, Which embarrasses both adver- 
tisers and newspapers, John B. Vail, 
of the St. Louis Post-Dispatch, said 
that this diminution of size is con- 
stant and the problem can be met 
tairly satisfactorily by setting adver- 
tisements oversize. 

W. Ek. Wines, manager of the me- 
chanical department, A. N. P. A., be- 
lieves the solution is for reference 
books in the advertising field to state 
what each newspaper does to com- 
pensate for shrinkage. Printing sizes, 
as well as page sizes, should be 
viven, he argued. 

The question of standardization of 
colors was discussed by S. H. Weber, 
of J. Walter Thompson Company, 
who said he is definitely in favor of 


such standardization, provided the 
range of celor and the number of 
colors possess enough scope and 


possible to 
compensate 


adaptability to make it 
modify plate-making to 


for a reduction or increase of color 
value because of the ink used. 
Standardization Possible 

He expressed the opinion that if 


plates could be put on a press which 
would generally include all the color 
newspapers, 

any 


two or 
single 


advertisers in 


three standard tones of 


METRO GRAVURE has 


eliminated the only ob- 


jection we ever hear 
voiced against rotogra- 
vure advertising — high 


cost. May we show you 


the figures? 


“20 East 42nd Street New York 


color would be sufficient to approxi- | with complete information about me-| 
mate the color values obtained in the | chanical requirements. | 
progressive proof, making due allow-| Mr. Gamson believes good mechani- 
ances for plate modification. cal work starts with engraving. 
“At present,” he said, “practically | Originals should be etched on copper, | 
all advertisers use their own special | he said. | 
shade of any particular color, though | On the question of whether elec- | 
any color of ink may be very close|trotypes or mats are preferred for | 
to that used by another advertiser. | color work, he presented a _ signifi- | 
This necessitates the buying, using | cant survey made among newspapers 
and storing of a great number of | running color. Of papers using only 
inks of the same color family and|one color, 29 favored 
therefore makes it almost essential | and six mats. Of those running two 
that the newspaper label inks by ad-| colors, 45 favored electrotypes and 
vertiser rather than any other way. | nine mats. In three colors, ten pre- 


“If ink makers, agency and news-|ferred electrotypes and nine mats. 
paper men and engravers could be When it came to four colors, 14 pre- 
gotten together on this problem, it | ferred electrotypes and 11 mats. 


could easily be settled, with some ox>| “The increase in the percentage of 
perimentation, to the satisfaction of | newspapers preferring mats, accord- 
all concerned.” |ing to the increase in the number of 
In addressing the advertising said Mr. Gamson, “demon- 
agency session Wednesday, Harry L.| strates clearly that the use of a qual- 
Gamson, production manager of Er- | ity mat for color reproduction is 


colors,” 


win, Wasey & Co., Chicago, said | rapidly increasing in favor.” 
newspapers can help solve produc- Mr. Gamson made the point that 
tion problems by providing agencies |the black mat should include the 


Copy FITTING—A quick guide for measuring 
copy space through the use of word and character 
count. An aid to copywriters, layout men and com- 
positors. 


PRINTING TERMS ~—A glossary of printing terms 
universally used by printers and advertising men. 


CUTTING CHART~—A handy reference chart 
which shows at a glance the number of sheets re- 
quired to produce the desired quantity of finished 
printed pieces. 


PRACTICAL IMPOSITION — Diagrams illus- 
trating the accepted methods of imposition for stand- 
ard folders, books and booklets. 


PAPER TERMS-— Glossary of paper terms describ- 
ing the various grades of printing papers and their 
application to practical printing. 


PREPARATION OF COPY~ Methods of pre- 
paring copy for the various types of reproduction. 


fio ABOVE SUBJECTS, as well as valuable 
reference material on many other phases of print- 
ing and advertising production, are thoroughly cov- 
ered in INTERNATIONAL’S New POCKET PAL 
... concise, useful information on copy, printing 
processes and paper...and a practical demonstra- 
tion of type faces and methods of reproduction. 


rN 
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TH 


m 


newspaper's running head so that 
the full printing page may be ob- 
tained by casting the stereotype. 


To Run Special Train 
H. K. Clark, Frank A. 
Company, Chicago, and _ his 
mittee have completed arrangements 
for a special train to the A. F. A. 
convention in New York leaving Chi- 


Munsey 


}ecago June 16 via Michigan Central. 
electrotypes | 


Hoopes With ‘Geographic’ 

John R. Hoopes, for five years with 
Jerome B. Gray & Co., Philadelphia, 
is now executive assistant to L. W. 
Gillette, director of advertising of 
National Geographic Magazine, Wash- 
ington. 


Shondell Appointed 


Lubrication and Maintenance, Chi- 
cago, has appointed F. B. Shondell as 
advertising representative in Ohio, 
Pennsylvania and eastern Michigan, 
with headquarters at 2238 Glenwood 
Ave., Toledo. 


Please Address All Requests to Sales Dept. F. 


INTERNATIONAL PAPER COMPANY 


220 East 42nd Street, New York, N.Y. 
Branch Offices: ATLANTA * BOSTON + CHICAGO « CLEVELAND + PHILADELPHIA * PITTSBURGH 


com: | 


Joins “Radio Guide” 

J. J. Mitchell, country circulation 
manager of New York Times and for- 
merly manager of circulation for Lib- 
erty, has been named circulation man- 
ager of Radio Guide. 


Anfenger Gets Shoes 


Johnson, Stephens & Shinkle Shoe 
Company, St. Louis, Mo., maker of 
Fashion Plate Shoes, has appointed 
Anfenger Advertising Agency, Inc., 
St. Louis. 


. . >, 
Weissinger’s New Work 
Floyd H. Weissinger, formerly with 
Campbell-Ewald Company, Detroit, 
has joined Free & Sleininger, Inc., 
national radio station representative, 


| in the Chicago office. 


Goes to “News-Week”’ 


J. F. Bresnahan, formerly business 
manager of the New York World, has 
joined News-Week in a similar capac- 
ity, and is also a member of the board 
of directors. 


| MUI MUU Udiins 
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RESERVE YOUR COPY NOW 


Every printing executive, buyer of printing and creator of 
printed advertising will find a wealth of information in INTER- 
NATIONAL’S POCKET PAL. Reserve your copy today. A 


request on your business letterhead will assure you of a copy. 


TICONDEROGA BOO 
SARATOGA BOO 


ADIRONDACK 


tribune Tower Chicago 


BEESWING MANIFOLD 


K PAPERS 
K PAPERS 
BOND & LEDGER 


CHAMPLAIN BOOK PAPERS 
LEXINGTON OFFSET 
ADIRONDACK COVER 
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G. M. SHOW GOES 
OVER IN EAST 


New York, June 7.—The Navy of 
the United States innocently enough 
became a competitor of the General 
Motors Corporation’s exhibits this 
week in Manhattan, Brooklyn and 
Newark, but despite this fact, and 
also the lateness of the season, ex- 
ecutives expressed satisfaction with 
the new type of promotion. 

Attendance at all three shows held 
up well, even though the tendency of 
citizens with leisure time during the 
exhibit week was to hike or drive to 
the banks of the Hudson and East 
Rivers to see and speculate upon the 
nation’s nautical fighting strength. 

On the other hand, perhaps to 
make some gesture of sympathy for 
having copped the show from the 
automobile world, so far as the local 
situation was concerned, a few gobs 
knee-actioned over to the Grand Cen- 
tral Palace and curiously scrutinized 
the latest models in land cruisers. 

The Newark, Manhattan and 
Brooklyn shows were part of the 60 
similar exhibits opened June 2 on a 
nationwide scale featuring General 
Motors products, including refrigera- 
tors. In the motor field, it is thought 
that the general success of the plan 
may spell the end of the usual auto- 
mobile shows of the entire industry 
which have opened the season in 
January and February for the past 
third of a century. 

The feeling now is that the Na- 
tional Automobile Chamber of Com- 
merce will not hold the usual show 
in January, 1935, nor will there be 
the usual one in Chicago following it. 
Reasons are many, one being the de- 
sire to avoid strikes timed to take 
effect in the peak season following 
the shows. Another is to level pro- 
duction schedules and spread auto- 
mobile employment over a greater 
part of the year. Separate shows 
by General Motors, Ford and Chrys- 
ler would help accomplish this. 

In general, advertising run in New 
York, Brooklyn and Newark papers 
was the same as that placed by 
Campbell-Ewald Company, General 
Motor’s agency, in the other exhibit 
cities. The plan was to get full cov- 
erage, using papers “across’ the 
board.” 

In Manhattan all dailies but two 
business papers were used, along 
with nine foreign language papers. 
Some of the invitation advertising 
ran 675 lines. 

Special copy was sent out in the 
middle of the week featuring the 
new models, some never exhibited 
before, and new low prices just an- 
nounced by Chevrolet, Oldsmobile 
and Pontiac. This ran 1,175 lines. 

From New York, President Sloan 
pressed a button which sounded the 
horns of many of the cars displayed 
in Boston, this stunt, combined with 
ribbon-cutting, opening the local show 
there. 


Four More for HG&R 


Harrison, Gardner & Rothschild, 
Inc., New York, has been appointed 
by House of Shagmoor, sports coats; 
M. Nirenberg & Sons, Lion shirts and 
collars; Adler Shoe Company, men’s 
shoes, and Joseph S. Cohen & Sons 
Company, Winnie Mae dresses. 


Handles Co-op Campaign 

Freeze - Vogel - Crawford, Inec., Mil- 
waukee, has been appointed to direct 
a proposed national advertising cam- 
paign for packers of pitted red 
cherries, 


y Lowes? T PRICES On 


AD ADSIDES~ 


Advertisers and manufacturers write for prices—-New 
idea in broadsides. Full newspaper size, any num 
ber of pages printed two colors to your order. Large 
runs or small 


STAR-COURIER CO., Kewanee, Ill. 


JESSHOTRIBUING 
AND ASSOCIATES 


ADVERTISING ART 
225N. MICHIGAN AVE’ CHICAGO 


PROMOTES SHOW 


NATIONAL 
EXHIBITS 


= GENERAL MOTORS @ 
PRODUCTS 


@ Grand opening tomorrow!—and 
all that the term implies: First local 
show of these great national ex- 
hibits! First view of all the things 
to see, and there are many! First 
thrill of its color, its life, its music! 
Be there to enjoy it! 

See the attractive displays— bright, 
beautiful, the special decorations; the 
interesting and instructive exhibits 
—entertaining, educational! 

Come early...stay late Bring 
your family ... bring your friends. 
General Motors invites you all! 
and, of course, it's free! 


WASHINGTON 
AUDITORIUM 


19th and E Ste NW 
Serdar PM er Sender Te ee 


“nw SIDNEY 


AND HIS MAYFLOWER HOTEL ORCHESTRA 


Typical newspaper copy featuring 

the General Motors show. This 

three-column advertisement ap- 
peared i in Washington. 


Advertising 
Is Hit by New 
New York Tax 


New York, June 7.—Newspapers 
will be hard hit by the new New 
York City gross receipts tax and 
other publications to a lesser extent, | 
if the interpretation given by an emi- | 
nent local attorney is upheld by the | 
courts. 

This expert believes the tax may 
apply if the printer (mailing source), 
publisher and advertiser are all lo- 
cated within New York City. If any 
one of them is situated elsewhere, he | 
believes the tax to be inapplicable. | 

The attorney believes the income | 
properly taxable, in the former event, 
is based upon the ratio in which the 
numerator is the New York City de- 
liveries to subscribers and the de- 
nominator is total deliveries. 

As far as subscription sales are 
concerned, the tax will apply, it is 
believed, when the subscriber, pub- 
lisher and printer are in New York 
City. It will also apply to sales 
across the counter. 

The tax rate, in the case of all 
other than financial business is 1/20 
of one per cent upon receipts in ex- 
cess of $15,000; for financial busi- | 
ness, 1/10 of one per cent of gross 
income in excess of $15,000. Returns 
must be filed Aug. 1. 


| 
| 
| 


Louise C. Grace 


’ 

Heads Women’s Club 

The Women’s Advertising Club of 

Detroit elected Louise C. Grace, 
Grace & Holliday, president at a 
meeting of the board of directors 


June 1. 

Other officers include Mrs. Ila 
Leonard, Michigan Farmer,  vice- 
president; Mary M. Murphy, Ernst 


Kern Company, corresponding secre- 
tary; Alacoque Dantzer, Detroit 
News, recording secretary; Mrs. Ruth 
Franklin Crane, WJR, treasurer; 
and Florence Cox, Mary Hopkins, 
Mrs. Helen Stauch and Mrs. May 
Vander Pyl, the retiring president, 
directors. 


Zimmerman with NBC 


| 
| 
founder 


George E. Zimmerman, 
and former manager of station 
KPRC, Houston, has been appointed | 


to the staff of the National Broad- | 
casting Company, New York. | 


ST. LOUIS WOMEN 
PUT MICROSCOPE 
ON SALESPEOPLE 


St. Louis, Mo., June 5.—Attend- 
ance at the meeting of Women’s Ad- 
vertising Club of St. Louis was ex- 
ceptionally large yesterday, because 
numerous advertising and merchan- 
dising executives affiliated with the 
Associated Retailers of St. Louis 
took advantage of the invitation 
offered by the club to come and hear 
the results of a unique shopping sur- 
vey made by members of the organi- 
zation covering the ‘“salesperson’s 
reaction to advertised merchandise.” 

During April and May members of 
the club, as well as students of Had- 
ley Vocational School, shopped for 
advertised merchandise in eleven 
local retail stores, and after each 
expedition filled out a questionnaire 
detailing their experiences with the 
salesperson. 

More than 100 persons engaged in 
the unique shopping test, and pro- 
duced 603 completed questionnaires. 
Dorothy Thomas, manager of the re. 


tail selling department of Hadley Vo- 
cational School, and chairman of the 
Better Business Bureau committee 
of the club, directed the survey. 

In each instance the shopper asked 
for an advertised brand mentioned 
in the advertising of the store being 
shopped. 


How Sale Started 


In only 483 of the 603 instances 
did the salesperson open the sales 
conversation, according to the sur- 
vey, the shopper having to perform 
this task in 120 cases, or slightly 
less than 40 per cent. “May I help 
you?” is apparently the preferred 
opening to a retail sale in St. Louis, 
since 101 of the 483 sales conversa- 
tions which were started by sales 
persons began with this salutation, 
while only 33 used the next most 
popular opening, “May I wait on 
you?” 

Of the 483 salespersons who 
opened the selling conversation, the 
salutation of 393 was said “with in- 
terest,” that of 84 was said “without 
interest.” 

On the matter of the nationally ad- 
vertised branded merchandise, the 
salespeople came through in good 
shape, with 560 of them, or 85.7 per 
cent, professing to know of the ad- 
vertisement. Nevertheless, the shop- 
pers rated only 209 as having ex- 
pressed an excellent knowledge of 
the advertised merchandise, and 


only 236 as having a good knowledge 
of the product. 

In 147 cases the shoppers reported 
that the merchandise was presented 
by the salesperson in an indifferent 
manner, while in 456 cases the pres- 
entation was made with enough feel- 
ing to create interest on the part of 
the shopper. 

On the score of selling ability, 
only 152 salespersons were given 
an excellent rating, while 229 were 
rated good, 162 medium, and 60 poor. 
According to the shoppers, in 157 
cases the salesperson “let the cus- 
tomer do the work,” while in 445 
cases the reverse was true. 

To make the test slightly more 
difficult for the unwitting salesper- 
sons, each shopper, before purchas- 
ing, volunteered the information that 
“this isn’t exactly what I wanted.” 

To this bait 218 of the salespeople 
were indifferent, doing nothing con- 
structive to overcome the objection. 
The remainder, however, acted as 
follows: volunteered something 
higher priced in the same depart- 
ment, 296; volunteered something 
lower priced in the same depart- 
ment, 39; volunteered something in 
another department, 28; miscellane- 
ous constructive suggestions, 26. 


Mathews with Rudge 
DeWitt C. Mathews has joined the 
sales staff of The House of Rudge, 
New York. 
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Two Competing 
Papers in New 
Rate Discount 


Madison, Wis., June 7.—The Wis- 
consin State Journal and the Capital 
Times, strongly competitive after- 
noon papers, with Sunday morning 
editions, have started the sale of ad- 
vertising in both on a unit basis. 
Both local and national advertising 
will be handled in this way. 

The national rate for the State 
Journal has been nine cents a line; 
that for the Capital Times, eight 
cents. The new combination rate is 
16 cents. 

An organization named Madison 
Newspapers has been formed to 
handle advertising for both papers. 
Only one national representative will 
be used, Noee, Rothenburg & Jann, 
Ine., having been appointed. Each 
paper formerly had its own national 
representative. 


Retain Own Policy, Personnel 


The new arrangement in no way 
affects the editorial policy, personnel, 
or stock control of the papers, each 
continuing on an independent basis, 
as heretofore. 

The new deal is the more interest- 


} 


|= 
| Journal is a member of the Lee Syn- | 
dicate, of which E. P. Adler, of Dav- | 
enport, Ia., is president. 
that regardless of other competitive 
conditions, 


Poetic Justice? 


Washington, D. C., June 6.— 
Dr. Rexford Guy Tugwell, 
Roosevelt brain truster, who 
wants to tighten up the pure 
food and drug act, recently had 
to serve a judgment of $50 
against his own father, De- 
partment of Agriculture rec- 
ords reveal. 

His father, Charles H. Tug- 
well, is a partner in Tugwell 
& Weiseman, tInc., a Wilson, 
N. Y., canning firm, which had 
admitted that by mistake it 
had misbranded a shipment of 
its products. 

The case has been pend- 
ing since July 11, 1932, and 
originated during the Hoover 
administration. Dr. Tugwell 
served the judgment as Assist- 
ant Secretary of Agriculture 
during the absence of Secre- 
tary of Agriculture Wallace. 

The judgment declared a 
shipment of canned grapefruit 
juice and orange juice from 
Florida bore labels which were 
“false and misleading.” 


the two papers 


It indicates | 


have 


Agency Moves, 
| Takes New Name 


Benwell, Curran & Atkins, Ltd., 
| Vancouver, B. C., advertising agency, 
has made a formal application to 
| change its name to Benwell, Price & 
Atkins, Ltd. Mr. Joe Curran left the 
| firm several years ago. 

The company has moved to the top 
| floor of the William Bldg., Grenville 

St., Vancouver. 


Launches List Service 


| “Baldwin’s Business’ Brevities,” 
| house organ of the Baldwin Paper 
| Company, carried in its June issue a 
48-page price list, printed on pink 
| Titanex onion skin. An up to date 
price list will be a regular feature of 
| the publication hereafter. 


Drive for Ice Cream 


| Ice Cream Mfrs. Association of 
| Cook County, IIl., will promote the 
| consumption of ice cream by the use 
/of a 26-week series over WBBM, 
| Chicago. Lauesen & Salomon Adver- 
| tising Agency, Chicago, handles the 
group’s advertising. 


Eddy Named to Board 


Gen. Johnson 


has appointed Jon- 
athan Eddy, executive secretary of 
the American Newspaper Guild, to 
| membership on the newspaper pub- 
| lishing business industrial relations 


ing because of the fact that the State | joined to sell their mutual market. | “oe sing — a 

WSB Atlanta __NBC 

WFBR___ Baltimore _ NBC 

T H E te U D D L E WBRC.___ Birmingham CBS 

WBEN____ Buffalo. NBC 

WGAR __ Cleveland NBC 

WFAA ___ Dallas ee 

ahs ’ : Denver a 

OME folks claim that it is better to be a big WIR___Detroit. NBC 
frog in a little puddle than a little frog in a big 

puddle. Maybe so. We—the stations represented WBAP._.Fort Worth__. NBC 

by the Petry Company — have gone along with KTHS ____ Hot Springs _NBC 

the idea that it’s important to be the big frog no KPRC____ Houston _NBC 
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listed here—but only one kind of station—the “KECA____ Los Angeles NBC 
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the highest powered — but it’s still the biggest 
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WSMB __ New Orleans... NBC 

Buy any or all of these stations with full con- WTAR Norfolk CBS 
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TWO WRAPPINGS 
OF CELLOPHANE 
PUT ON CIGARS 


Blackstone Starts Drive on 
Added Feature 


(Picture on Page 28) 

New York, June 7.—The use of two 
cellophane envelopes instead of one 
to enable Blackstone cigars to retain 
their factory freshness and aroma is 
being exploited by Waitt & Bond,Inc., 
in a newspaper campaign in New 
York State, New England, parts of 
Pennsylvania, Washington, Philadel- 
phia and several more cities. 

Outdoor advertising is also being 
used to introduce the double wrapped 
and sealed idea. The newspaper copy 
is all 624 lines and in the larger 
cities will run until the end of July. 

This is part of the regular year’s 
campaign, according to Marcus Con- 
lan, Waitt & Bond advertising man- 
ager, though it departs somewhat 
from the usual plan. Ordinarily, he 
says, the firm advertises every week 
of the year except during the sum- 
mer months, when 24-sheet posters 
are employed. 


Also Used on La Palina 


Illustration in the newspaper copy 
shows hands removing the second 
cellophane wrapping, leaving the 
first intact. This also is employed 
in the outdoor campaign, spreading 
as far west as Kansas City, handled 
by Bromiley-Ross, Inc. 

The new 
nounced as “the greatest advance in 
the preservation of cigar freshness 
since Blackstone first introduced cel- 
lophane wrapping.” It was devel- 
oped, as copy points out, “to double 
your smoking pleasure . . because 
this new Blackstone feature doubly 
safeguards the delicate flavor and 
aroma of the finest Havana tobacco 

. the only kind ever used for the 
entire Blackstone filler.” 

Double wrapping and sealing is 
also applied to La Palina cigars, 
which are made by Congress Cigar 
Company, an affiliate of Waitt & 
Bond, Inc. Application to La Palina, 
however, is not being advertised ex- 
cept at the point of sale, and deci- 
sion on whether to promote this 
cigar generally on the strength of 
the new wrapping will await the out- 
come of the Blackstone campaign. 

The mechanical details of handling 
the double wrap and seal were 
worked out in the factory on its reg- 
ulation cellophane wrap machines. 
ach cellophane wrapper is put on 
and sealed in a separate operation. 
This requires one extra wrapping op- 
eration. 

Blackstone makers were the first 
of the large cigar manufacturers to 
bring out the cellophane-wrapped 
cigar, according to Mr. Conlan. It 
was a decided help in preventing 
evaporation, but retailers soon began 
to feel that it eliminated the neces- 
sity of humidifying the cases. 

Under such circumstances, the pur- 
pose of the cellophane wrapper was 
defeated, and the consumer did not 
reap its benefits. Tests made with 
the double wrap and seal, Mr. Con- 
lan said, showed that the method 
preserved freshness and aroma to 
the extent that at the end of three to 
four months, they were as fresh as 
when first sealed, whereas single 
wrapping preserved these qualities 
but a few weeks. 

The plan was not put into effect to 
get the better grade Blackstone cigar 
a display position outside the case, 
because dealers prefer, on account of 
the pilferage problem, to display 
their cheapest brands there in five 
cases out of six. Blackstones are two 
for 15 cents, ten cents and two for 
25 cents. 


Students Visit Brewery 


The advertising class of Marquette 
University, Milwaukee, Wis., visited 
the Jos. Schlitz Brewing Company 
May 29. 


packaging idea is an-|* 


Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


ADVERTISING AGENCY 
Recognized, active New York ad- 


vertising agency seeks connection 
with man _ controlling substantial 
business; offers profit-sharing 


arrangement or partnership; no cash 
investment; replies held confidential. 
Box 463, ADVERTISING AGE, New York. 


We want to buy for cash any 
magazine devoted to confectionery, 
novelties, stationery or small wares. 
Lightner Publishing Corporation, 
2810 S. Michigan, Chicago. 


SALESMEN WANTED 


Salesmen, or women, experienced 
in subscription work on business pa- 
pers, for work in Boston, Phila- 
delphia, Cincinnati and west coast. 
Attractive proposition. Reply, giv- 
ing experience and references. Ad- 
dress Box 1305, Advertising Age, 
Chicago. 


COPY SERVICE 


Does your product appeal to 
women? 
If so, let a 


woman write your 
copy; a woman whose articles are 
appearing in the leading women's 
magazines, who lectures and broad- 
casts as well; a woman who is a wife 
and mother; a woman who is a well 


known GRADUATE REGISTERED 
NURSE. (Free lance basis). Box 


448, ADVERTISING AGE, New York. 


Sets Meeting Place 
The Outdoor Advertising Associa- 
tion of Pennsylvania will meet at the 


Galen Hall Hotel, Wernersville, Pa., 
July 16-17. 
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For Advertising Men 
NEW RECREATION 


Here’s a tonic that banishes all 
worry about closing dates, mar- 
ket problems. 

First—a quick dash to your 
home at Standish Hall . re- 
freshing shower. Then to horse 
. . along the winding trails in 
Central Park. (Or boating, or a 
brisk walk across the North 
Meadow.) 

Home again for dinner in the 
excellent Standish Hall restau- 
rant. Later, the theatre . . only 
five minutes by subway! 


Reereation & Convenience 
are part of the pleasure of living at 
Standish Hall. Overlooking Manhat- 
tan Square Park, just a few steps 
from Central Park, it has advantages 
of the country plus town-house com- 
forts. Its complete hotel service is 
efficient, yet friendly. 


Apartments 

of 2, 8 or more rooms, conveniently 
arranged. Large closets, smart tiled 
baths. Fully equipped serving pan- 
tries and sunny exposures are 
thoughtful features. Appointments 
up-to-the-minute; rentals down-to 
earth. 

Available today, a few unfurnished 
apartments on lease . . or newly 
furnished if you prefer. See them 
for yourself—now! 


Stantish Hall 


45 WEST 81 S™STREET “NEW YORK: 


M. Spark, Manager Arthur Lee Direction 
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ADVERTISING AGE 


ies 9, 1934 


JUNE MAGAZINE 
FIGURES SHOW 
LINEAGE GAINS ~ 


Chicago, June 7.—-Lineage gains 
registered thus tar by magazines this 
year as compared with last continued 
unabated during June, the monthly 
figures released by Advertising Rec 
ord Company today indicate. 

All of the groups measured, 
the single exception of those 
as standard, showed impressive gains 
month last year. The 
standard publications, of which 
eight were measured, showed a net 
loss in June of 1,020 lines, or 2.6 per 
cent from last vear’s figures. 

On the other hand 38 general 
magazines carried 601,061 lines in 
June issues, compared with 364,456 
lines last year. This is a gain of 
236,605 lines, or 65 per cent; 26 wom- 
en’s papers carried 548,820 lines this 
against 397,431 last year, a 
gain of 151,389 lines or 38.1 per cent; 
eight outdoor papers carried 70,668 
lines as against 58,063 lines last 
vear, a gain of 12,605 lines or 21.7 
per cent; and seven mail order pa- 


with 
classed 


over the same 


year as 


Standard 


JUNE “ADVERTISING. LINEAGE IN MAGAZINES _ 


1934 1933 

|American Mercury..... 3,180 1,984 
Atlantic Monthly ate 5,024 6,198 

Current History 1,890 2,583 
i orum and Century 4,622 3.808 

Book 1.409% 3.260 

He woae ‘’s Magazine 9,033 8,753 

Review of Reviews . 6,135 6,488 

Scribners 6,821 5,960 


38,114 39,134 


Total Group 
General 
American sie : . 23.215 14,104 
American Boy 10,690 7,390 


American Golfer 21,132 12,134 


j}American Home .. 11,440 3,498 


Arts and Decoration 4,648 5.565 
|Asia . ; ae 2.598 2 O86 
fetter Homes & Gar- 

ee tetesaad Shee 14,581 
Boys’ Life pe aes aera 12,839 9,646 
Child Life . che 41,187 3,655 
Christian Herald....... &,630 9,740 
Cosmopolitan .... . 34,237 20,689 
Country Life ..... ..e. 20,111 12,145 
Iesquire ... bay » 17,72 oi 
Fortune ‘ pas 75,682 28 124 
Graduate Group.... ~» 8,574 42% 
Home & Field.......... 18,793 19,323 
House & Garden wos 38,490 3,029 
Instructor ........ . 7,935 9,479 
OD «og 6259s 6 6 RRO OOD 5,387 4,690 
RE. Meo@ainns te ROS ET SS 10,994 6,788 
Modern Mec -hanix 10,758 5,826 
Motion Picture Unit 15,044 13,809 
National Geographic... 8,529 6,006 
Nation's Business...... 18,427 11,387 
Open Road for Boys 4,656 6,564 
PROCODIAY .icccaess ... 15,820 13,594 
Physical Culture....... 8,479 6,228 
Popular Mechanics. 12,419 9,762 


Popular Science Monthly 13,837 8,254 | 
POG ROGE 5 54.404 0420008 20,597 12,546 
Scientific American. a 2,537 2.455 


p ‘ . . Screenland 11,920 7,090 

pers carried 34,159 lines this year | shadoplay 13,079 11,162 

compared with 28,385 lines last year, | Silver Screen 11,872 6,556 

a gain of 5,774 lines or 20.6 per cent. | Sportsman 34,923 10,996 

In tl weekly and semi-weekly |SPUP o-----> 28,497 17,296 

" " a ia er . : | Travel : ‘ 8,256 5,400 
field, ten publications measured fOr |ppue  petective Mys- 

May carried 700,328 lines this year COPIES e556 dhe ereee aaa 2,634 1,393 | 

ré : é i. ee in ma Fog | 

compared with 469,152 lines last year, | Vanity Fair . . .++ 82,742 10,528 | 

aa i ain ae | 7 Se 
This is an increase of 231,176 lines, nies tiaian 618.785 364.456 


or 49.3 per cent. 

Detailed figures for individual pub- 
lications appear in the adjoining col- 
umn. 


Four Schools Name 


Frank Kiernan & Co. 


Metropolitan Art School, Brooklyn 
Friends School, Birch Wathen School 
and the Flatbush School, the first of 
New York and the latter three of 
Brooklyn, have appointed Frank 
Kiernan & Co., New York. 

George P. Butterly, Jr., is the ac- 
count executive for all four accounts. 


Agency Men Meet 


The annual convention of the 


Southwestern Association of Adver- 
tising Agencies met in San Antonio, 
Texas, June 8-9, John Payne is 


chairman. 


READ 
Captain Viel whee 


by HUGH 
WALPOLE 


Over 50,000 words 


by the author of “Jeremy” 
and ‘The Cathedral’’—a com- 
plete magazine version of 
brilliant novel in 


REDBOOK 
FOR JULY 


The Magazine plus a 
Book-length Novel 


this new, 


WwW. make 


ver ood 
ph dtekte ts 


KAPID COPY SERVICE 


(Vanderbilt 3-3680 
New York) piace 3-1360 
Cleveland: Main 9335 
Chicago! tate 6013-4 
|State 5980-1 


Women's 


Delineator .......... 24,787 24,205 | 
*Dream World ; 8,376 5,220 | 
Farmer's Wife ........ 9,631 9,208 
(00d Housekeeping 47,324 38,019 
Harper's Bazaar .. 52,878 36,589 
Holland’s ..... 12,174 7.674 
Hollywood ae S,630 5,271 
Household Magazine... 15,415 8,453 
Junior League Magazine 7,687 5,590 
Ladies’ Home Journal... 48,716 38,623 
DO yf en ee anne 52,453 40,977 


TALENT COSTS, 
COVERAGE, PUT 
UNDER THE LENS 


Chicago, June 6. More accurate 
audit of radio coverage and a scal- 
ing down of talent costs to a reason- 
able level were proposed at the radio 
group meeting which ushered in the 
25th semi-annual meeting of the As- 
sociation of National Advertisers last 
Sunday evening. Harold B. Thomas, 
president of the Centaur Company, 
New York, presided. 

It was revealed that the 
has almost perfected a 
auditing which will 
sented to all 


A. N. A. 
method of 
soon be pre- 
interested, including 
the major broadcasting chains. The 
latter will play an important role in 
the new order. 


Most of the radio advertisers at- 


tending the 
satisfaction 


session professed dis- 
over the surveys made 
thus far to determine the coverage 
given by radio stations and chains. 
While most of these audits may be 
technically sound, it was said, actu- 
ally they ignore many of the phe- 


nomena which exist in the radio 
field. 
Many Peculiarities 
As an example, one speaker dis- 


cussed the 
Some 


New 
stations, he 


situation in York. 
leading asserted, 
cannot be heard in certain sections 
of Manhattan, although they have an 
army of listeners in distant points, 
such as Hartford. 

The same peculiarities are evident 
in Pittsburgh, among numerous other 
cities, it was said. 

The discussion of talent 
indicated that most of the radio ad- 
vertisers present believe the peak 
Was long ago reached in payments 
to stars and that a general reduction 
is in order. 

The advertising field, it is said, is 
merely passing through the same 


charges 


|} evolution 


experienced in legitimate 


1934 1933 
Modern Magazines 16,964 10,485 
*Movie Mirror . 10,654 8,952 
Needlecraft ‘% 3,175 3.490 
Parents’ Magazine 15,511 11,354 
Pictorial Review.. . 14,675 11,881 
Screen Book , .. 10,073 5,736 
Screen Tlay . 11,158 5 883 
Tower Magazines 14,759 13,238 
True Confessions 9 026 6.546 
*True Experience 7,947 41.36 
*True Romances 8,787 4,807 
True Story : . 18,875 17,693 
Vogue ; . 67,783 35,825 
Woman's Home Com- 
panion inte . 45.127 32.615 
Woman's World 6,225 1,734 


Total Group 548.820 397,431 


*Figures supplied by publisher. 


Outdoor 
Field and Stream .. 14,819 13,048 
Fur-Fish-Game 5,741 5,824 
Hunter-Trader - Tri ipper 6,177 4.375 
Hunting and Fishing.. 7,973 6,157 
National Sportsman ca & 982 8,182 
OUGOOPE ccéceeeas re 7,233 3.140 
Outdoor Life ; .. 10,207 7,718 
Sports Afield .......... 9,536 9,619 

Total Group . ... 70,668 58,063 
Mail Order 
COMTOTE 2464245 3,796 4,894 
Gentlewoman 2,571 2,775 
(ood Stories 3.483 «cvs 
a ee ee 17,456 12,655 
Home Circle ......... 2,338 2.444 
Home Friend .......... Jy): ee 
Household Management 

Journal - Discon- 

tinued until October 
|Tllustrated Mechanics... 1,459 
ee yee ee ere ee 1,448 41 
Mother's Home L'fe.... 2.618 2.6 
*Pathfinder ....... soa Beever 3,758 
Sovereign Visitor ..... 753 1,378 

Total Group . : ~. 43,507 28,385 

*May figures. 


May Figures for Weeklies 


| Weeklies & *Semi-Monthtlies 
|} American Weekly...... 


74,814 70,124 


Business Week ........ 23,119 18,515 


Coliter’s «..3.. Crreces 88,644 58,326 
*Forbes ... , ey cos Basan 7,316 
Liberty rerrre rere 26,743 17,967 
Literary Digest ....... $2,378 24,281 
New Yorker .......+6-. 114,468 65,218 


Saturday Evening Post. 
cil) ee ee ee ee POT 
*Town & Country 


at rae 117,881 
.100,609 64,714 
43.043 24,810 


Total Group ........700,328 469,152 


Advertising Record Company. 


drama, then movies. Both of the lat- 
ter have been able to solve their 
problems, at least partially. The 


radio advertisers believe they 
likewise. 


can do 


Said one outstanding radio adver- 
tiser: 

“We have got to realize that when 
we take the air, we are in the show 
business, whether we want to be or 
not.” 


Field’s Runs 
Fair Campaign 
in Magazine 


Chicago, June 7.—A striking four- 
color tull-page “bleed” advertisement 
of the retail store of Marshall Field 
& Co. will appear in the June 16 
issue of Saturday Evening Post, on 
the newsstands June 12, to promote 
attendance of out-of-town visitors to 
the World’s Fair and invite them to 
visit the store. The advertisement, 
Which is unique in department store 
practice, continues a policy of Field’s 
begun last year when space was 
taken in a number of key newspa- 
pers throughout the country to invite 
Visitors to the store. 

A map of the north section of the 
Century of Progress Exposition done 
in a carnival spirit by Tony Sarg 
occupies the top half of the page ad- 
vertisement, while below is a picture 
by Tony Sarg of Marshall Field & Co. 
in its gala World’s Fair attire cre- 
ated especially for display during the 
summer months while the Exposition 
is in progress. 

The advertising was placed” by 
Charles Daniel Frey Company. 


Offers Design Course 
Tech- 
a course of in- 
into its department 
and design. 


Harry V. Ball Dies 
Harry V. Ball, vice-president and 
director of R. Hoe & Co., makers of 
newspaper died = Friday, 
June 1. 


The Carnegie Institute of 
nology is introducing 
dustrial design 
of painting 


presses, 


A TRIO OF ADVERTISING MANAGERS 


L. B. Richards, advertising manager, Western Clock aye 
Lucien Locke, advertising manager, Ethyl Gasoline Corporation; an 
H. C. Illium, advertising manager, Wahl Company, found many 


mutual interests at the A 


. N. A. meeting, despite the diversity of 


their fields. 


Free Press Rule 
Also Applicable 
to Advertising 


June 6.—Col. Robert R. 
McCormick, editor and publisher of 
the Chicago Tribune, asserted last 
night in an address at the dinner of 
the Association of National Adver- 
tisers, Inc., that the fight for the free- 
dom of the press waged by news- 
papers has been in the interests of 
advertisers as well as publishers. 

Advertisers, he insisted, are pro- 
tected in the use of the press for the 
distribution of their messages by this 
constitutional provision, regardless 
of any laws which may be passed for 
the purpose of regulating them. 

“Manufacturers certainly have the 
same right to use the press for the 
purpose of praising their products,” 
he told the A. N. A., “as the new 
dealers have to use it to promote 
their program.” 

While it has been pointed out here- 
tofore that the freedom of the press 
clause of the Constitution could be 
invoked by advertisers, if necessary, 
this was the first time that the state- 
ment has been made in such definite 
form, and it was received with ap- 
plause by the large group of national 
advertisers and their guests, includ- 
ing leading publishers and advertis 
ing agency executives, who gathered 
at the Edgewater Beach Hotel. 


Chicago, 


Shows Need for Freedom Clause 


Col. McCormick devoted most of 
his address to the story of the fight 
made by the American Newspaper 
Publishers’ Association to include 
the freedom of the press clause in 
the daily newspaper code, and to the 
exposition of the historical back- 
ground on which the insistence of 
the publishers was based. He said 
that experience has already demon- 
strated the need of the code reserva- 
tion on this subject. 

The dinner was presided over by 
Allyn MeIntire, vice-president of the 
Pepperell Mtg. Company, Boston, 
president of the A. N. A., who made 
a witty and. graceful 
He introduced Rutus C. Dawes, pres- 
ident of the Century of Progress Ex- 
position, who invited the advertisers 
to attend the world’s fair and = ex- 
pressed the belief that the courage of 
manufacturers all over the country 
in exhibiting at the fair had repre- 
sented a real contribution to busi- 
ness recovery, 

Entertainment was supplied by the 


toastmaster. 


‘Philadelphia Men 


| 


| 
| 


| 


| ible fuel lines, 


National Broadcasting Company, the | 


artists including Phil Baker, Alice 
Joy, Irene Beasley, the Maple City | 
Four and others. Music was by Roy | 


Shield and his orchestra. 


Scranton Club Elects 


Henry W. Gann has been elected 
president of the Scranton, Pa., Ad- 


vertising Club. Other officers are J. 
Arlington Rees, vice-president; 
George G. Marr, secretary, and Ben- 


jamin L. Bevan, treasurer. 


Have Golf Game 

After a lapse of three years, the 
annual golf party and dinner, given 
to Philadelphia advertising men by 
magazine representatives, was re- 
|}sumed June 6 at Philadelphia Coun- 
try Club. 

Low gross prizes were won by Jer- 
ome B. Gray, Jerome B. Gray & Co., 
and R. F. Beard, Curtis Publishing 
Company. First low net prizes went 
to George W. Cecil, N. W. Ayer & 
Son, and Ralph Kinder, Rodney 
Boone Organization. 

Second low net prizes were taken 
by John L. Butler, John L. Butler 
Company, and Francis P. Coyle, Me- 
Graw-Hill Publishing Company. Third 
low net prizes were won by John C. 
Belfield, N. W. Ayer & Son, and 
George F. Davis, Curtis Publishing 
Company. 


Old Apple iil 
Returns to Market 


Hendrick Hudson Distillers, Ine., 
producers and distributors of Heri- 


tage apple brandy, ginger ale and 
sparkling water, has appointed Ber- 
mingham, Castleman & Pierce, Inc., 
New York. 


The company, headed by Col. N. J. 
Boots, has at present over 10,000 bar- 
rels of apple brandy which have been 
aging in sherry casks for years 


Weatherhead Appoints 


Advertising of the Weatherhead 
Company, Cleveland, maker of brass 
tube fittings, dash controls and flex- 
has been placed with 
the Bayless-Kerr Company. A house 
organ and trade paper advertising 
will be the first moves. 


Starts “Business Trends” 


The Milwaukee Journal has started 
publication of “Business Trends,” a 
monthly bulletin reviewing Mil- 
waukee conditions, to be sent to ad- 
vertisers. 


“Come up to see 


us some time” 
pene are always wel- 


come at Seven Twelve 
South Federal Street. It 
might pay you well to know 
how modern methods can 
save for you in many 
practical ways. The latch 
string is always out and 
we are always in. “Come 
up to see us sometime.” 


PARTRIDGE & ANDERSON 
COMPANY 


Electrotypes + Nickeltypes 
Stereotypes + Matrices 


CHICAGO 


leeaadanananl 
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morning, June 19, with Charles F. Di | has been appointed manager of the 

NEW FEATURE IS Hatfield, president, in the chair. DENTALLY CHARMING Braun rects |New York office marketing and re- 
Speakers and their subjects will in- ° | search department. 

clude: Marketing for William M. Kline, for the past 


SCHEDULED FOR 


A.F.A. MEETING 


Five Departmentals Reveal 


Their Programs 


New York, June. 7. 
jointly by the Technical 
Association and the 
ness Papers, Inc., an outstanding ses- 
sion on industrial advertising 
been arranged as a departmental at 
the convention of the Advertising 
Federation of America. It will open 
Tuesday afternoon, June 19, at 2:30 
at the Hotel Pennsylvania. 

The four leaders who have ac- 
cepted invitations to address the 
group and the subjects on which they 
will speak are as follows: 

Dr. Lionel Edie, economist, 
Basic Business Picture Today; 
Willard T. Chevalier, publisher, 
Challenge of Today’s Situation in the 
Durable Goods Industries;” Lewis H. 
Brown, president, Johns-Manville, 
Inc., “Re-building Business for Dur- 
able Goods Industries;” and W. L. 
Rickard, agency executive, “Effective 
Promotion Technique for the Com- 
pany Selling Durable Goods Under 
Today’s Conditions.” 

No registration fee will be charged 


Sponsored 
Publicity 
Associated Busi- 


“The 
* Col. 


for attendance at this session, and 
all interested in industrial adver- | 


tisers, 
soring organizations or not, are 
urged to attend and to take part in 
the discussion. 

The American Community Adver- 
tising Association will meet Tuesday 


has | 


“The | 


whether members of the spon- | 


ATLAS PHOTO COPY CO. 


STA. 4047 


| THREE LOCATIONS 


ADVERTISING MEN 


| bound for 


NEW YORK 


| ae LL have a friendly wel- 
come at the Piccadilly—one 
of New York’s newest hotels— 
a comfortable room and bath 
for as little as $2.50 the day. 
Meet your friends in the 
SILVER LINING, Cocktail 
Room . . dance to the rhythmic 
music of the Picadilly Orches- 
tra . . enjoy delicious food in 
the Georgian Room, at moder- 
ate cost. 
| @ Business and pleasure choose 
the Piccadilly . . convenient to 
the advertising center, to the- 
atres and amusements. . a few 
steps from quick transportation 
to every corner of the town. 


HOTEL PICCADILLY 


227 WEST 45TH STREET, NEW YORK 
| Now under Arthur Lee Direction 


Community Advertising 


“Review of Community Advertising 
During the Past Year and Its Pres- 
ent Status,” Don E. Mowry, Marshall 
Field & Co., Chicago; “Reconciling 
| Publicity and Advertising in Commu- 
\nity Advertising,” Oliver M. Sayler, 
New York; “The Development and 
Advertising of a State,” Charles Rei- 
tell, Stevenson, Jordan & Harrison, 


New York; “Community Public Re- 
lations,” Edward L. Bernays, New 
York. 


Premium Meeting 


William L. 
ical Works, 
facturers’ 


Sweet, Rumford Chem- 
seiniebai of the Manu- 
“Merchandise Advertising” 


Association will preside at the de- 
partmental meeting of this group 
Wednesday morning, June 20. Speak- 


ers and their topics will include: 

“Premium Advertising Control Un- 
der the Recovery Legislation,” 
Charles Wesley Dunn, New York; 
“How to Determine When to Use 
Premiums,” Andrew M. Howe, asso- 
ciate editor, Printers’ Ink; and a 
round table conference on premium 
advertising. 


Public Utilities 


The Public Utilities 
Association will meet all day Tues- 
day, June 19. At the morning ses- 
sion the program will include re- 
marks by the president, E. Frank 
|Gardiner, and talks by Pattie Field, 


| 
| 
| 
| 


Advertising 


| NBC, “How to Get the Most for Your 
| Radio Dollar’; Floyd W. Parsons, 
|Gas Age-Record, “Building Public 
Confidence Through Utility Advertis- 
ing’; Carleton W. Spier, Batten, Bar- 
;}ton, Durstine & Osborn, “Public Util- 


| ity Advertising From the Standpoint 
| of the Copywriter.” 

| The afternoon session will be given 
lover to a report of the better copy 
contest committee, to be presented by 
Louis D. Gibbs, Edison Electric Illu- 
minating Company, Boston, a svin- 
nosium on specific problems, and re- 
ports of committees and officers. 


Sales Executives 


subject of the sales 
| executives’ conference, to be held all 
| day Tuesday, June 19, will be “Some 
| Proven Ways to Increase Sales.” 
Allen Zoll, founder of the Sales Ex- 
|ecutives Club of New York, will pre- 
side at the morning session, and I. 8. 
| Randall, president of the club, will 
preside at the afternoon session. 
Speakers and their subjects at the 
|morning session will include: 

| Ray Giles, “Turn Your Imagina- 
‘tion Into Salesmanship”; Wm. H. 
| Ingersoll, Ingersoll, Collier, Zoll & 
Norvell, Ine., “Selling Advertised 
Products Under Code Conditions”; 
Ralph E. Caldwell, Automatic Burner 
Corporation, “Sales Philosophy as 
Taught by Specialty Selling’; and 
Dr. Paul H. Nystrom, professor of 
marketing, Columbia University. 

| At the afternoon discus- 
| sions will include “The Consumer as 
a Buyer,” Frank Lovejoy, Socony 
| Vacuum Corporation; “Forming Cor- 
rect Selling Habits,” Merrill Sands, 
Dictaphone Corporation; and “In- 
creasing Sales Through Sound-Visual 
| Presentations,” W. Wadsworth Wood, 
| Visomatic Systems, Ine. 


The general 


session 


Drug Code Hearing Set 


Public hearing on the proposed 


|code tor the wholesale drug trade 
will be held Monday, June 25, in the 
Commerce Bldg., 


Washington. 


Stewart-Jordan Meves 

The Stewart-Jordan 
Philadelphia agency, 
| larger offices in 
| Bldg. 


Company, 
has moved to 
the Lincoln-Liberty 


MASS PLAN ADVEATISING. 


HOME-TO-HOME DISTRIBUTION OF ADVERTISING ANDO SAMPLES 


LH itistinsnsasttlll 


[hijuss willl 


| 
} 


I 
WW 


G4 ADVER 


EIGHTH 4 


In Mass Plan your advertising receives 100°, home 
circulation. 
Mass Plan will sell more at less cost. 

Big 4 Advertising Carriers is the dominant agency 
in the Chicago Market. 

Let us give 100%, home circulation to your advertising 
matter and samples. 
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Georgie Berry, Richmond, Va., 

one of the three winners in the 

dental charm contest sponsored 

by Bristol-Myers Company and 
A aanery of Progress. 


Takes Over KOW 


Ralph R. Brunton, manager of sta- 
tion KJBS, San Francisco, has as- 
sumed active control and manage- 
ment of KQW, San Jose. Programs | 
will be interchanged between the two 
stations. 


New York, June 7.—T. W. 
of the agency's Pacific coast offices, 
has been appointed manager of all 
marketing and research activities of 
Lord & Thomas, in a realignment de- 
signed to strengthen this phase of 
operations. Mr. Braun will make his 
headquarters in New York. 

Assisting Mr. Braun on the com- 
pany’s headquarters staff will be V. 
H. Pelz, Arthur M. Wolkiser, R. H. 
Leding and J. A. McPherson. Mr. 
Pelz was a staff member of General 
Marketing Counselors, Inc., and edi- 
tor of Food Field Reporter, prior to 
which he had been director of the 
editorial and research staff of the 
American Institute of Food Distribu- 
tion. 

Mr. Wolkiser since 
|affiliated with stock exchange houses 


Braun, 


hee an investment trust as econo- 
mist and chief statistician. Mr. Led- 
ing has been manager of the local 
|research department of the New 
York office of Lord & Thomas and 
Mr. McPherson has filled a similar 
| position in Chicago. 

George Richardson, Jr., formerly 


| with J. Walter Thompson Company, 


2. 


. 4] 
Trey / 
:* etek 
~~? vv y: 
aNHL any } 
z. Daw 


Lordand Thomas 


three years in the department of re- 
search and development of the Port 


|}of New York Authority, and prior to 


|}head of the 


1928 has been | 


the research staff 
Inc., 


that with 
eral Foods, 


of Gen- 
has been appointed 


to the New York staff of the depart- 
ment. 

Hugh A. Doney, formerly with 
General Marketing Counselors, Inc., 
and Meredith Publishing Company, 
has been named manager of the mar- 
keting and research staff in the Chi- 
cago office. Graham Penfield, for the 
past eight years with the Great At- 
lantic & Pacific Tea Company, will 


assist him. 

Ford Sammis has been promoted to 
Pacific coast research 
staff for Lord & Thomas coast offices. 


pe ae s New Work 


James H. 
ern sales 


Mills, 


Brundage, recently west- 
manager, Reading Paper 
Reading, Pa., and formerly 
with Evans-Winter-Hebb, Inc., De- 
troit, has joined the U. S. Finishing 
& Mfg. Company, Chicago, as sales 
manager of the mounting division. 


Boyd Rejoins Tracy 
J. Clement Boyd, formerly con. 
nected with W. I. Tracy, Ine., New 
York, has returned to the agency as 
account executive. 
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Fort Worth Club 
Chooses Whitcomb 


Eugene C. Whitcomb, business 
manager of the Lone Star Gas Com- 
pany, has been elected president of 
the Fort Worth, Tex., Advertising 
Club. 

E. Curtis Tauibee, advertising man- 
ager, R. E. Cox Dry Goods Company, 
is first vice-president; DeWitt Mor- 
gan, vice-president, North Texas Ad- 
vertising Company, second vice-presi- 
dent: Carroll Vaughan, advertising 
department, Texas Electric Service 
Company, secretary. 

New directors of the club are Paul 
J. Harmon, retiring president; 
Grover C. Cole; W. W. Cooke, and 


A. G. Norment. 
Push Beverly Hills 
The Beverly Hills Chamber of 


Commerce is launching a campaign 
to advertise the community as the 
perfect shopping center. A full page 
advertisement in the Los Angeles 
Times will be followed by an ex- 
tensive radio campaign. 


A REFERENCE BOOK 
OF GUMMED PAPER 
— 


E would like you to have 
a copy of this new book 

“110 New Gummed Paper 
Sugeestions.”’ It has 64 pages 
of usable ideas and is con- 
sidered one of the most val- 
uable suggestion books ever 
offered to printers and ad- 
vertising men. 

Clip this ad to your letter- 
head and mail 
to Mid-States 
Gummed Pa- 

r Co., 2433 S. 
Jamen Ave., 
Chicago. 


7 ke a 
MID STATES | 


- GUMMED PAPERS _ 


The 

WAREHOUSING 
MOTOR FREIGHT and 
TRANSFER fields offer 


makers of automotive 
products a live and 
reliable market for sales 
outlets and one that 
can be blanketed thru a 
single publication. 


DISTRIBUTION & WAREHOUSING 
(now in its 33rd year of publication) 
249 West 39th St. 


New York N. Y. 


Youd) 
need this! 
Scono-print 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
4333 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


OPPOSITION TO 
TVA APPLIANCE 
PROGRAM GROWS 


(Continued from Page 1) 


of gas companies which feel that the 
United States Government is trying 


to put them out of business by throw- | 


ing all of its resources into a drive | 


to sell electric appliances exclusively. 
They are planning some vigorous 
counter efforts, with the expected aid 
of the gas appliance industry, to 
maintain their competitive position, 
and to show consumers that gas for 
cooking and heating is not only sat- 
isfactory but economical. 

Their advertising will probably be 
equaled or surpassed by the publicity 
of the EHFA, which is said to have 
$1,000,000 available for the purpose 
of popularizing electrical appliances. 
While nothing official has been said 
on this subject, those in the electrical 
business expect to see a huge promo- 
tion program, using all classes of 
mediums, put under way as soon as 
Young & Rubicam, Inc., New York 
agency, completes the market survey 
for which $10,000 was appropriated 
some time ago. 


TVA Territory May 
Buy Standard Appliances 


Chicago, June 7.—Rudolph August, 
editor of Electrical Dealer, who re- 
cently made a personal survey of the 
TVA merchandising territory, is of 
the opinion that manufacturers of 
standard appliances may get consid- 
erable benefit from the efforts in be- 
half of the cheap line of appliances 
approved for distribution by the 
EHFA. 

In a bulletin to manufacturers in 
this field he said: 

“There are those who think that 
TVA and the Tennessee valley mil- 
lenium is going to sell a lot of stand- 
ard appliances (standard as opposed 
to TVA-labeled jobs) and perhaps 
they are right. I heard that: 

“People are waiting to see the TVA 
appliances before buying any. Peo- 
ple are waiting for a better under- 
standing of the rate situation. All 
the TVA conversation is making peo- 
ple definitely appliance conscious, 
makes them think about buying ap- 


pliances, makes them want appli- 
ances, will make them buy appli- 
ances. People, once they see TVA 


appliances, will buy ‘standard’ items. 

“For my part, I went into the val- 
ley wondering what a lot of its in- 
habitants were going to use for 
money when it came to paying for 
these appliances, and I saw nothing 
to dispel my wonderment. Of course, 
if Uncle Sam injects enough fiscal 
hypodermics in the form of cotton 
loans, feed and seed loans, plow-up 
money, etc., into the pockets of these 
alleged appliance prospects, who can 
tell?” 


Dealers Seek Better 
Sales Arrangement 


Birmingham, Ala., June 7.—Inde- 
pendent electrical dealers in Ala- 


bama, Georgia and Tennessee have 
balked at the sale of electrical appli- 
ances bearing the insignia of the 
Tennessee Valley Authority. In con- 
ference with David E. Lilienthal, 
TVA director, they are endeavoring 
to obtain a sales agreement more in 
their favor. This method of going 
straight to the TVA authorities with 
their case was adopted after the 
reorgia dealers failed in their effort 
to enjoin the sale of the appliances 
by court action. 

The dealers assert they were prac- 
tically ignored in the agreement 
drawn up between the TVA, the elec- 
trical manufacturers and the utili- 
ties. They contend that they cannot 
sell the appliances on an instalment 
basis at less than a 33'4 per cent 
markup, whereas they are granted a 
maximum of only 22 per cent under 
the present setup. 

Dealers also point out that they 
now have a number of refrigerators 
on hand, almost identical with the 
TVA models. for which they paid 
much more and are supposed to sell 


Getting Personal 


Snapshots of the A. N. A. convention. 


“Stew” Peabody prom- 


ising the disconsolate gentlemen of the press that there will be more 


open sessions next fall. Tom 


Phil Baker kidding the Armour hour. 


Driscoll getting a chuckle out of 
The vice-president of the 


Bristol-Myers Company acknowledging an introduction as Lee Hast- 


ings Bristol. 
the practice golf course. 


Allan Brown getting the money in a tourney on 
Bennett Chapple, Armco’s genial Iron- 


master, looking as young and handsome as he did ten years ago. 
Ed Kobak and Niles Trammell looking over the NBC revue and antici- 


pating the blessings of television. 


(Cine-Kodak) at the Good Housekeeping garden party. 


Pete Potter making movies 
WwW. L. 


Schaeffer admitting that he is starting his twenty-fifth year for National 


Tube. Bill Wolff figuring the 


number of telephone installations 


there will have to be to make business good for Western Electric. 
Allyn Mclintire being mistaken by lady guests of the Edgewater 


Beach Hotel for a movie actor. 


Pabst Blue Ribbon in the Yacht Club. 


Marvin Harms investigating 
E. G. Borton admitting 


that in one group meeting the advertising press came in for a panning. 
Ralph Leavenworth, in an ice cream suit, deciding that Westing- 


house air conditioning has a future. 


on electrical merchandising with Malcolm Muir. 


Herb Metz comparing notes 
Bill Hart, ex- 


pres., modestly declining to sit at the speakers’ table at the banquet. 
O. €. Harn looking around for a quorum of the A. B. C. direc- 


torate and locating Marco Morrow and a few others. 
wondering where Chester Lang and Walter Daily were. 
saying nothing, 
way 
using their entire wardrobes in 


McMillan working 
temperatures 
bers 
vagaries of the weather man. 


hard and 
ranging all the 


Everybody 

George 
as usual. With 
from 50 to 95 degrees, mem- 
an endeavor to meet the 
Lucien Locke, of Ethyl Gasoline 


Corporation, New York, emerging with a severe case of laryngitis. 
Patricia Gordon, brilliant vice-president of Princess Pat, Ltd., the only 


feminine member present, lending charm to the gathering. 


Joe 


Kraus, advertising manager of A. Stein & Co., suggesting that every 
national advertiser use this slogan at the bottom of every piece of 


copy: 


“Peace pays—everybody loses a war!” 


M. J. Swan, of 


International Harvester Company, admitting that his new title is space 


buyer. The company places its advertising direct. 


Turner Jones, 


v. p. of Coca-Cola, pridefully telling of the thousands of new outlets 
opened up by his company since repeal. 


Space-selling circles were saddened this week by news of the 


engagement of Mary Brew, winsome BBDO receptionist. 


The blow 


fell heavier because Miss Brew, after having had a good opportunity 
to survey advertising’s eligibles, has decided to trust a man who knows 
nothing about advertising and selling. 


Lieut.-Col. G. C. DeHeus, president of Freeze-Vogel-Crawford, Inc., 
Milwaukee agency, has been elected president of the Wisconsin dis- 


trict, Reserve Officers’ Association. . 


. R. E. Olds, pioneer automobile 


builder, has Michigan license plates numbered 1886, indicating the 


year he built his first car... 
Les Beaton, N-E art director, 


is making gadgets of copper and 


brass, and friends are exclaiming about his ideas and handiwork. He 
became interested in the hobby as a result of being constantly asked 
for suggestions by a client, Copper & Brass Research Association. 


C. E. T. Scharps is chairman of the committee on arrangements 


for BBDO’s fourth annual golf tournament June 16. 


Following the 


tournament, Wm. H. Johns will entertain the players at dinner at the 


Bayside Yacht Club, of which he is 


commodore. The tournament was 


won last year by Leon Hansen, head of the Pittsburgh office. 


Frank McFaden, who is joining 


friends at Cecil, Warwick & Cecil with a dinner party. 


Liberty, was honored by his many 
They also 


gave him a wrist watch and a fitted toilet case to remember them 


by. 


Howard Spaulding, for many years with Curtis and now in Wall 


Street, 
Advertising Golf Association 
London on his yacht “Content.”. 


has offered to take the first 50 who register for the Summer 
tournament from 


Greenwich to New 


Bob Collins (L&T), a noted fisherman who spends his weekends 
in northern Long Island waters, has developed a new technique for 
piscatorial yarning based on the theme of fish he has met, instead of 


fish he has caught. 
whale. 


This weekend, 


he says, he rubbed elbows with a 


Facetious friends of Allen (Bud) Royse, of Y&R, are having more 


fun lately than he. 


A Y&R artist seized upon Bud's injury as a result 


of the backfiring of a rowing machine as the subject for a clever 


drawing, and for several days this 


week he has been laid up with a 


severe sunburn, comfortable only when costumed solely in sheets and 


annointed with oil. 


The two daughters of R. S. Brown, Basford v. p., are champion 
swimmers, and father thinks nothing of accompanying them on a six- 


mile swim—in a canoe. That 


mellowness exhibited recently by 


“Monty” Lee, of Lee & Phillips, results from his having gone around 


the Tamarack course in 28 putts. 


musical services of Pablo Colon (L&T) 


mand. 


Par is 36. 
are 


The spare time 


more and more in de- 


Playing the trumpet and flute, he has appeared recently in 


several concerts at the Carnegie and Aeolian halls. 


Arthur Reeve, of the sales production and coordination staff, U. S. 


Rubber Company, has just received 


president, in observance of 50 years’ service. 


a certificate from F. B. Davis, Jr., 
Formerly footwear pro- 


duction and sales manager, he has acted as a liason between the 
sundries sales department and the factories for many years. 


Just as any number of big advertisers were about to sign contracts, 
Martin Batteston, of Needlecraft, had the misfortune to receive a sum- 


mons to jury service. 


weeks on a murder trial. 


He faces the prospect of being penned up for 
Granville Toogood, Ayer writer, has 


been presented with a pair of crystal cuff-links, hand carved in the 
likeness of one of Albert Payson Terhune’s canine heroes. 


at a much higher figure. They also 
object to accepting contingent liabil- 
ity on the instalment paper which 
would run over a period of three 
years. 

They claim that the five per cent 
interest rate will demoralize the 
present instalment business at a 
much higher interest rate, and they 
also fear that sale of the cheap TVA 
models will ruin their present busi- 
ness in refrigerator models selling 


well above $200. The price of the 
TVA refrigerator model is $79.50. 

Director Lilienthal has indicated 
he will give the dealers a “sympa- 
thetic” hearing. 


Changes Stead Style 


The Omaha World-Herald is ap- 
pearing with new headlines, using 
the Bookman series in place of con- 
densed Gothic. Text type remains 
unchanged. 


W. make 


photostats 


KAPID COPY SERVICE 


{Vanderbilt 3-3680 
New York) pisza 3-1360 
Cleveland: Main 9335 
Chi (State 6013-4 
©8999) Ctate 5980-1 


Production Men: 


Get this handy 
Chart 


Dozens of ways to lighten 
labor and perform miracles 
of speed. . All the uses 
of Photostats, many you may 
not know about. . . . No 
obligation, of course. . .. 
Everybody in the Production 
end should have one—what 
a help! 


Photostats 


KAPID COPY SERVICE 


{ Vanderbilt 3-3680 
) For All Branches 


Cleveland: Main 9335 


New York 


Chi { State 6013-4 
'€89° ) State 5980-1 


- Whether you come to New 
York regularly or rarely, 
for business or pleasure, 
you'll find that the Lincoln, 
one of Gotham’s largest and 
newest hotels, offers you 
superior accommodations for 

your hotel dollar in NewY ork. 


@ 1400 outside rooms, each with 
bath and shower, cabinet radio 
- andservidor...plus all the advan- 
i tages ofa4 star hotel in NewYork. 
- @69 theatres within six blocks. 


Spirits 
For June 
ls Out 
Request a copy of the 9th issue of the 
First Business Paper of Whiskies, Wines 
and Kindred Products. SPIRITS, 220 East 
42nd Street, New York. 


AUTOMATIC LETTERS 


Any Quantity—Low Rates 


Mail Advertising 
TANKS Service 


Send for Free Booklet—‘Brass Knuckles” 
317 Fifth Ave., Pittsburgh, Pa. ATiantic 1290 


\ 
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ADVERTISING AGE 


Announcer: 


Music: 
(Theme ) 


Announcer: 


Radio 
Salesman: 


Collins: 


= 


Miller: 


Y 


a 


al 


Collins, Miller & Hutch- 
ings recently decided to 
go on the air. But what 
to do on the air present— 
ed a problem. We believe 
you will enjoy hearing 
how the problem was solved. 
Come with us a moment 
into the comfortable 
office of President Harry 
Collins where we find the 
three members of the firm 
trying to select a suit-— 
able radio program. 


I tell you, gentlemen, 
what the public wants is 
music. And if you can 
afford to put a name band 
behind some outstanding 
star, you will have a ten 
million audience over 
night. Just imagine 
sponsoring Mae West and 
ending every program with 
this world-famous tag, 
"Come up and see my color 
plates some time". 


Wait a minute, mister, I 
agree with you-—-if we 
could put Mae West on the 
air, they'd come up and 
see us all right—but 

you seem to forget—the 
plates we make print ad- 
vertisements—not ten 
thousand dollar bills. 


I've got an idea! I 
don't know about you 
fellows but I always 
listen to the Eno Crime 
Club. Why can't we put 


on a swell mystery thril- 


ler and star some fancy 
detective. 


ways solves the problen. 


And then have an announc— 


er come in and say, "No 
matter what your engrav— 
ing problem is, Collins, 


Let's call him 
"Deep-Etch Danny" who al-— 


TWENTY SECONDS OF SILENCE 


Radio 
Salesman: 


MissBradley 
(Secretary) 


Collins: 


MissBradley: 


Hutchings: 


Miss 
Bradley: 


Collins: 


Miss 
Bradley: 


Collins: 


Miller & Hutchings always 
solvesit".Ain't thatapip? 


(Taughingly) You're a 
great kidder, Mr. Miller, 
but coming back to my 
original idea of music— 


I do hope you will pardon 
my over—hearing your con— 
versation, but this gen- 
tleman speaks so musical- 
ly, (titters) I couldn't 
help hearing everything 
you said. 


So what? 


So what do you think of 
this idea for a radio 
program 


Listen, 
think— 


Of course I think. I 
think you have a wonder-— 
ful program idea right in 
the office correspondence 
that I file every day. 


Oh, yeah? You mean that 
letter that begins: 
"Gentlemen; We have your 
invoice for one halftone 
at $8.98. Extra negative 
stripping, vignetting, 
dropping out and patent 
base $44.13 extra. This 
latter charge is quite 
clear, but what do you 
mean by $8.98 for one 
halftone? What is a 
halftone?" 


TI am sure Mrs. Collins 
likes your jokes or she 
would never live in Elm— 
hurst, but I am very 
serious. For instance, 
read this letter: 


"Collins, Miller & Hutch- 
ings. Gentlemen: We 
just received the color 
proofs of our new out-— 
board motor job and must 
say for the first time 
since we started doing 
business with you several 
years ago, we are deeply 
disappointed. Our new 
production manager ad— 
vises us that the reds 
and blues in our new 


Sister, don't you 


A! 


Hutchings: 


Miss 


Bradley: 


Hutchings: 


MissBradley: 


Collins: 


Music: 


model are so watery and 
weak that we hardly recog— 
nized our own child, so 
to speak. And in every 
case, the harmonizing 
colors are entirely too 
dark. We believe it im-— 
possible to correct this 
set of color plates and 
therefore request you to 
make a new set and for- 
ward them to us at the 
earliest possible moment. 
Yours very truly, The World— 
Wide Advertising Agency." 


You're a genius, Miss 
Bradley. We ought to 
make a full page blow-up! 
of that letter and run it 
in every paper in the 
country. 


Just a minute, Mr. Hutch— 
ings, perhaps if you read 
this letter you will 
change your mind. 


"Collins, Miller & Hutch- 
ings. Gentlemen: We 
hasten to send you our 
Sincere apologies. The 
color job you made for us 
is perfect in every re- 
spect, exactly as you 
outlined in your letter. 
My letter of criticism is 
entirely my fault. We 
just discovered that our 
new production manager is 
color blind. Sincerely 
yours, The World—Wide 
Advertising Agency." 


There! What do you think 
of that fora radio program? 


Colossal! Miss Bradley. 
Let's have music. 


eke ANAS 


@ Copy and illustration 
executed for this broadcast 
by Cecil Widdifield and R. 
Lynn Chambers, respectively 


SOLE SPONSORS 


COLLINS, 
MILLER & 
HUTCHINGS 


INC. 


717 S. Wells St. Chicago, Illinois 
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My PHOTOGRAPHIC REVIEW 
£ OF THE WEEK 


GATHERING OF THE DU PONT CLAN IN ALLIED FIELDS 


P. J. Kelly, B. F. Goodrich Com- 
pany, Akron, and Col. E. R. Ken- 
ner, manager of the tire division, 
Shell Petroleum Corporation, St. 
Louis, at the A. N. A. meeting. 


(Upper Left) A group of Du Pont 
advertising executives at the A. N. 
A. meeting. Rear, R. T. Ellis, Du 
Pont Viscoloid Company; W. A. 
Hart, E. |. du Pont de Nemours 
& Co., and D. Meservy, Du Pont 
Cellophane Company. Front, E. C. 
Harrington, Du Pont Rayon Com- 
pany, and R. A. Applegate, E. |. 
du Pont de Nemours & Co. 


TWO NEWSPAPERMEN 


l 


— — ai —) 


C. H. Sundberg, Major Market 
Newspapers, and H. C. Scho- 
maker, Branham Company, 

pictured at the A. N. A. meet. 


In this genial group are, left to right, S. G. Howard, national adver- 

tising manager, "Indianapolis News;'"' William A. Wolff, advertising 

manager, Western Electric Company; and Ben N. Pollak, Richfield 
Oil Corporation. 


Ss 


la ckstone Cigar 


Newspaper advertising and outdoor posters like the above are being used by Waitt & Bond to introduce 
double wrappers on Blackstone cigars. La Palinas are also being double-wrapped, but advertising at present 
is confined to point of sale material. (Story on Page 23.) 


VARIED FIELDS REPRESENTED AT SESSIONS 


- anaes | 


H. W. Pearson, Wahl Company; A. O. Buckingham, advertising man- 
ager, Cluett, Peabody & Co., and Harold B. Thomas, president, 
Centaur Company, snapped in the lounge of the Edgewater Beach. 


A. N. A. MEMBER GETS ALL OF THE NEWS 


Herb Metz, sales promotion manager, Graybar Electric Company, 
New York, photographed at the A. N. A. meeting with girls attired 
in current copies of ‘Advertising Age." 


INDUSTRIAL ADVERTISERS GATHER AT MEET 


Howard F. Barrows, advertising manager, Austin-Western Road Ma- 

chinery Company, and president, National Industrial Advertisers 

Association; Roger A. Poor, advertising manager, Hygrade Sylvania 

Corporation; H. V. Jamison, advertising manager, American Sheet 

& Tin Plate Company, and W. L. Schaeffer, advertising manager, 

National Tube Company, were among the prominent industrial ad- 
vertising men attending the A. N. A. sessions. 
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